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TOURISM IN SOUTH AFRICA 

South Africa’s tourism outlook is strong, driven by a combination of natural and 

man-made resources, a post-COVID recovery plan and government priorities. 

Modernisation is key, with a focus on using technology such as artificial intelligence 

for personalised travel, promoting sustainable and cultural tourism and ensuring 

consistent branding. While challenges such as rural infrastructure remain, continued 

government efforts, the growth of small businesses and a focus on inclusive tourism 

using digital technologies are shaping its future development. 

Tourism Development Outlook: 

1. Using Technology: Governments and international organisations are

prioritising the use of technology to improve competitiveness. This includes digital 

platforms for personalised travel planning, the use of big data and analytics, and 

improving e-commerce and online payments. 

2. Promoting Sustainable and Cultural Tourism: The country is capitalising on

its eco-tourism potential and diverse cultural heritage to attract environmentally 

conscious and experience-oriented travellers. 

3. Government support: The South African government has prioritized tourism

as a driver of economic growth, job creation and foreign exchange, making it a key 

focus of national development plans. 
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4. Post-COVID recovery: A dedicated recovery plan is being finalised to help

the sector recover from the effects of the pandemic, with a focus on restoring its role 

as an economic driver. Strengthening brand identity: The strategic focus is on 

strengthening the country’s identity and holistic brand identity through “whole-of-

country” marketing and a stakeholder engagement approach. Modernity in tourism 

5. Integrating technology: The use of modern technologies is essential for the

development of modern tourism, and programmes such as the UNWTO’s Digital 

Futures programme aim to accelerate the use of digital tools by small and medium-

sized enterprises (SMEs). Focus on unique experiences: Today’s travellers are looking 

for more than just natural resources. They are looking for authentic, adventurous, 

educational and transformative experiences, often “off the beaten track”. Balancing 

natural and man-made attractions: While a country may have natural assets such as 

national parks, its competitiveness is increasingly determined by its ability to 

complement them with innovation and man-made attractions. 

Challenges and opportunities: 

1. Infrastructure and integration: Challenges remain in areas such as developing

infrastructure in rural areas or geographically isolated cities and ensuring that the 

benefits of tourism reach local communities. 

2. Sustainable development: Preserving the country’s natural resources requires

better environmental practices, waste management and closer collaboration with local 

communities to avoid the degradation seen in popular destinations around the world. 

3. Economic impact: Tourism is an important source of income and employment,

but can be vulnerable to global events such as the COVID-19 pandemic. The recovery 

plan aims to mitigate these vulnerabilities and ensure long-term resilience. 

Tourism in South Africa is a rapidly developing sector with phenomenal 

potential. It has all the resources to form a large, diverse regional tourism complex. The 

scientific and technological advances and globalization have created the conditions for 

the continent to unlock its full potential.  




