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SMM AK METO/I PO3BUTKY IHAYCTPII TOCTUHHOCTI

InTepHer Ta MEGPOBI TEXHOJIOTII CTadM HEBIJ €MHOK YACTHHOK CYYaCHOI'O
xUTTs. Kommanii, BKJIOYaroy Ti, 0 MPaLIOOTh y cepl Typu3My Ta rOTE€IbHOTO
0i13HECy, aKTUBHO BHUKOPUCTOBYIOTH LI IHCTPYMEHTH ISl MPOCYBaHHS CBOIX MOCIYT.
Social Media Marketing (SMM) — 1e MapkeTHHT y COIIAIBHUX MeEpekax, II0
MOJISiTa€ B CTBOPEHHI KOHTEHTY IS 3aiydeHHs ayautopii. CorMepexi, Taki SK
«Instagramy, «Facebook», «TikTok», «YouTube», [03BOJNSIOTE TOTENISIM
B3aEMOIISITH 3 KJIIEHTaMU, 3a1y4aTH HOBHUX 1 MIATPUMYBATH KOHTAKT 13 MOCTIHHUMU
KJIIEHTaMHU.

OcHoBHI 3aBnanHs SMM y rorensHOMY O13HECI:

— IlpocyBanHsi ToBapy uYM mOCIyrH — €(QEKTUBHE pEKJIaMyBaHHS uepe3
COLllaJIbHI MEPEKI.

— IligBuIIEHHS BII3HABAHOCTI Ta MOMYJISPHOCTI — 30UIbIIEHHS MOMYJISPHOCTI
TOTEJB cepe/l KOPUCTYBAUIB COIMEPEK.

— ®opMyBaHHS TPOMAACHKOI AYMKH — CTBOPEHHSI TIO3UTHBHOTO IMIIKY cepen
CIIO’KHMBAYIB.

[TepeBaru SMM nis roTesniB:

— JlostpHICTH KITIEHTIB — 1HQOPMYBAHHS MPO aKI[l Ta CHeliadbHI MPOMO3UIIi,

110 CTpUsIE€ 3aTyUYCHHIO TTOCTIMHUX KITIEHTIB.
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— [MominmenHs MKy OpeHIy — MiABHILEHHS BII3HABAHOCTI Ta JOBIPH 0
TOTEIIO.

— BipycHuil eext — 1ikaBUil KOHTEHT MOXE aKTUBHO MOIIUPIOBATHUCS CEpe
KOPHCTYBaUIB, 1110 30UJIbIIIYE BITI3HABAHICTb OpEH/TY.

— 30iIbLICHHS BIABIAYBAHOCTI CaWTy — MOXJIMBICTH OE3KOIITOBHO 3allydyaTH
KIIIEHTIB Y€pe3 COLIMEPEXi, IO 301IBIIIYE MPsIMi OPOHIOBAHHS.

— Hwusbka BapTICTh peKiIaMH — peKjamMa B COIMEPEKAX € JICIIEBIIOI0 MOPIBHSHO
3 TpaJUIIITHUMH MeJia.

Henomixku SMM:

— Bucoka KOHKypeHIlisi — BeJIMKa KUIbKICTh aKTUBHUX OI3HECIB y COIIMEpEkKax
YCKJIaTHIO€ TIPUBEPHEHHS YBaru ayauTopii.

— BiaCyTHICTP MUTTEBUX pE3yNbTaTiB — aHall3 €(pEeKTUBHOCTI 3ailMae yac,
OCKIJIbKH MOTP1OHO BIJACIBATH (PEIKOBI BITYKH.

— Iloctifina poGota — 111 €(PEKTMBHOCTI HEOOXIJHO MOCTIMHO OHOBJIIOBATH
cTpaTerii Ta KOHTEHT.

— He maxomnte mng B2B 0Oi3eciB — SMM Ouibmie miaxoants it B2C
MOJENEHN.

— Pusuk OJOKyBaHHS akayHTIB — COLIaJbHI MEpPEXl MOXYTh OJOKYBaTH
aKayHTH IPH MOPYLIEHHI iX MOJITUKH.

Takum yunoM, SMM € BaXJIMBUM IHCTPYMEHTOM JjIsl TOTEINIB, ajieé OoTpedye
MPaBUJILHOTO TMIAXOAY, MOCTIHHOTO OHOBJIEHHS CTpaTerii Ta JETalbHOTO aHalli3y
B3acMOii 3 KJII€HTaMH.

106 mocsArTH yCIixy B MPOCYyBaHHI TOTEIIO Yepe3 COoIliaibHI MepexkKi, HE0OX1THO
JOTPUMYBATUCS CTPYKTYpPOBaHOI CTpaTerii, 10 BpaxoBye€ fK TiepeBard, TaK 1
HEJIOJIIKK IIhOTO 1HCTPYMEHTy. BakimBo mam’satatv, MO0 CTPIMKHI PO3BUTOK
COLIMEPEXX MOXKE 3MIHUTH HE JIMILIE MEXaHIKy po0OoTH, aine H 3poOuTH OyAb-iKy
nepeBary ud He[oJiK TUMYacoBMM. lle o3Hadae, M0 KOKEH €IEeMEHT MPOCYBaHHS
NOTPIOHO PETYyJSIPHO aHANI3yBaTH U aJanTyBaTH.

KirodoBi enementu epexktruBHOT SMM-cTparterii A roTeabHOTO O13HECY:
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Yitka nmoctanoBka uiieit. L{ini mMaioTh OyTH BUMIpIOBaHUMHU Ta KOHKPETHUMH,
HAIPUKIIAJ, 301IbIICHHS] OPOHIOBaHb a00 MiBUIICHHS BMI3HABAHOCTI OpEHY.

CermeHTarllisa uJIbOBOi ayauTopii. AHami3 napamerpiB LIA pgomomarae ToyHO
BU3HAYHTH, XTO € TIOTCHIIINHUM KJIIEHTOM, Ta CTBOPUTH KOHTEHT, IO Oy/e HAaHO1IbII
pUBAOJIUBUM JJIS HUX.

AHaniz npoaykty. IIpoBeneHHs ayauTy HPOAYKTY (3a JOMOMOIOK Ta€EMHUX
MOKYTIIIB YHM COLIaJbHUX OINUTYBaHb) JONOMAara€ BUSBUTU CUJIbHI CTOPOHH, SIKI
BapTO MIiJKPECIIOBAaTH B IMPOCYBaHHI, Ta KopuryBaTu AyMKy LA mono ciabkux
CTOpIH.

AHani3 KOHKYypeHTIB. BHUBYEHHS KOHKYpPEHTIB Yy COLMeEpexax JJd03BOJIsIE
o0y IyBaTH BIACHY CTpaTeriio, BUKOPUCTOBYIOUHU iXHI CJJAOKOCT1 Ta CUIIbHI CTOPOHHU.

MoniTopunr Openay. PerynspHuii MOHITOPMHI 3rafiok mpo OpeHna 3a
JIOTIOMOT'OI0 CHEIiaIbHUX 1HCTPYMEHTIB JOTOMAarae KOHTPOJIOBATH IMIK 1 IIBUAKO
pearyBaTH Ha BIATYKHU.

KonrentHa crparerisi. Lle ocnHoBa SMM-ctparerii, 10 BKJIIOYA€E MIaHyBaHHS
PI3HOMAHITHOTO KOHTEHTY (TEKCTH, 300pa)K€HHS, BiJIe0) Ta MEPIOJUYHICTH HOTO
myosTiKaiii.

[HTerparis i3 3araabHOI0 MapKETHHTOBOIO cTparerieio. Baxkmuso, mo6 SMM-
CTpareria MATpUMYyBaja 3arajibHl Il OpeHay 1 He cylnepedywia 1HIIUM
MapKETUHTOBUM IHII[IaTUBAM.

bromxeryBanns. HeoOXigHO 4iTKO BU3HAYUTH OIOJDKET HA peKjIamy Ta 1HIII
SMM-akTuBHOCTI.

TunoBi NOMWIKHK MpU MPOCYBAHHI TOTENIB Y COIMEPEKAX:

— Bigpus SMM Bin 3aranbHOi MapKeTHMHroBOi crparterii. Skmo SMM He
IHTErpoOBaHO 3 HIIMMHU MApKETUHTOBHMH aKTUBHOCTSMH, 11€ MOXE 3BECTH 10 HYJS
BC1 3yCHILJIS.

— 3ocepeKeHHsT Ha OJIHIN coliainbHIi Mepexi. KoxkHa corMepeka Mae CBOIO
ayJIMTOPil0, TOMY BapTO BUKOPUCTOBYBATH PI3HI IUIAT(GOPMHU, aJAaNTyIOUd KOHTEHT
i cnenrdiky KOxKHOI.

— 3abararo pemnoctiB. KoxxHa conmepeka moTpeOye yHIKaJIbHOTO KOHTEHTY,
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TOMY IIPOCTE TyOJIIOBAHHS 3aMHCIB MOXKE BIAIITOBXHYTH KOPUCTYBAYIB.

Y Oaratbox roTensix BiAcyTHIH SMM-meHemxkep, a UMM 3aBJaHHAMU
3aiiMarOThCS MPAILIBHUKK BUIJIUTY MapKETHHTY, IO HE 3aBXJIU MalOTh HEOOX1THUMN
J0CBi Ta 3HaHHA. [IpoTe 3 PO3BUTKOM COLIMEPEX 1 3POCTAHHIM KOHKYPEHIl1 B il
rajy3i HEOOXITHICTh y KBamidikoBaHMX ¢axiBusgx 3pocrae. Came BOHM 3J1aTHI
CTBOPUTH €(DEKTHBHY JIBOCTOPOHHIO KOMYHIKaIlit0, sIKa Oy/ie CTUMYJIIOBATH J1ajoT 3
KJIIEHTOM Ta (OpMyBaTH JOBIPY 10 OpeHTY.

VY cyyacHOMy roTeiabHOMY Oi3HECI MPOCYBAHHS Y€pe3 COLMEPEXK] € KIIOYOBUM
IHCTPYMEHTOM, IO J03BOJISIE HE TIIBKW MPUBEPTATH yBary, ajle W BUOYAOBYBaTH
JIOBFOCTPOKOBI BIJIHOCUHH 3 KIIIEHTAMHU.

JimKkuTan-MapKkeTUHr, Oe3NepeyHo, HaJlae TOTeIbHOMY Oi3HECYy MOTYXKHI
IHCTPYMEHTH JJi 3aJy4€HHS KIII€HTIB 13 MEHIIMMH BUTpaTamMH, HOPIBHSHO 3
TpaauiliiiHOIO pekiamoro. Lle 0coOnmMBO akTyaabHO JUIsl HEBEIMKHX HEMEPEKEBUX
roTemniB, fAKI MOXYTh BHUKOPHUCTOBYBAaTHM COIllalbHI MEpeki Ta 1HIII OHJIAH-
IHCTPYMEHTH JUIsl CTBOPEHHS TIOTYXHOI pEKJIaMHOi KammaHii 0e3 3HayHuX
1HBECTHUIIIN.

Hanpuknan, Bigomi mmargopmu uisi OpoHroBaHHs, Takl sk Booking.com,
BCTAHOBIIOIOTh KOMICIHI 300pH, SIKI MOXKYTh CYTTEBO 3HIKYBAaTH MPUOYTKOBICTH
rotemo. Toal sSK BJacHAa ONTHUMI30BaHA MApPKETHHIOBA KaMIaHis B JIIJKUTAII-
cepenoBuill, Bkmoyaroun SMM, SEO (onTumizaiiito caiTy mij MOIIyKOBI CHCTEMH) 1
PPC-peknamy (pexiiama 3 OIUIaTOI0 3a KIIK), JO3BOJISE 3HU3WTH BHUTpPATH Ha
3aJIy4eHHS KJII€HTIB 1, BOJHOYAC, 3MIITHUTHA OpEeHI.

KitouoBuMu riepeBaraMy BUKOPUCTAHHS JiPKATAT-MapKETUHTY €:

Huspki BuTpaTu. [HCTpyMEHTH AIKUTAI-MapKETUHTY JIO3BOJISIIOTH HAaBITh
MaJIuM TpaBIsiM €()EKTUBHO PEKJIAMYBAaTH CBOI MOCIYTH 32 3HAYHO MEHILI T'POIIi, HIXK
TpaaulliifHa peKiIama.

['HyukicTh Ta amanTUBHICTG. Jli/PKUTAN-KaMITaHii MOKHA MIBUIIKO aanTyBaTH
Ta KOPUTYBATH B PEKHUMI PEaIbHOTO Yacy Ha OCHOB1 aHAJIITUKH.

[Tpsimuii koHTAKT 13 KiIieHTOM. CoIlianbHi MEpeXi T03BOJISIIOTh KOMYHIKYBAaTH

0e3rocepelHb0 3 KIIE€HTAMHU, MIATPUMYBATH 3BOPOTHUN 3B’SI30K 1 OMNEPATUBHO
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pearyBaTH Ha iXH1 3alHTH.

MoxuBicTs TapreTyBaHHs. CydacHi 1HCTPYMEHTH MAapKETHUHTY JO03BOJSIOTH
CErMEHTYBaTH ayJAWTOpII0 3a BIKOM, reorpadi€cro, IiHTEpecaMu Ta IHIIUMH
XapaKTepUCTHKaMH, L0 MiBUIIYE TOYHICTh PEKJIAMHOI KaMIIaHii.

3poctanHs BrizHaBaHOCTI OpeHay. CorllagbHI MEpeXi J0ImoMaraloTh IIBHJIKO
MIJBUIIUTH BHJIMMICTh Ta BITI3HABAHICTh TOTENIO HAaBITh CEpeJ HOBOI ayauTOpii,
3aBJISKH BIpyCHOMY €(EeKTy Ta peKOMEHIAIISM.

TakuMm YMHOM, IIDKUTAI-MAPKETHHT BIAKPUBAE MOMJIIMBOCTI I MaJlUX
roTeNliB KOHKYpPYBaTH Ha PIBHUX 3 BEIMKUMH MEPEKaMH, IPOMOHYIOYH iM
IHCTPYMEHTH JUIsi €(pEKTHBHOI KOMYHIKAILll 3 KII€EHTaMU Ta MIABUIIEHHS IXHbOI

JIOSUTBHOCTI 3a BITHOCHO HEBEIUK] KOIIITH.
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