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PART 2. THE WORLD OF MASSMEDIA
Introduction

“Mass communication--wonder as it may be technologically and

something to be appreciated and val ued--presents us wit a serious danger,

the danger of conformism, due to the fact that we all view the same things
at the same timein all the cities of the country.”

— Roallo May, The Courage to Create

What is Mass Communication?

Is mass communication the study of communicating with the
masses? Well, yes. But therés more to it than that. Mass Mass
Communication Wordcloudcommunication is about storytelling with
strategy and purpose. The study of mass communication is centered around
how messages persuade and affect the behavior and opinion of the person
or people receiving the content. Mass communication has become a vital
and seamless part of everyday life. Today’s society is dependent on mass
communication — from morning television news to social media feeds and
blog posts, from personalized advertising messages to branded content
sponsored by a specific company. Messages sent by mass communicators
help inform the public and often help set agendas and public opinion.

Mass communicators help people develop an understanding of social
problems and make informed decisions. The general public is dependent on
mass communication for information about goods and services available for
purchase or use. Trained mass communicators know the best way for their
messages to reach the most people or the people most interested in the
messages. Through journalism, mass communicators use newspapers,
television, radio, magazines, blogs, websites, mobile apps and social media
to reach their publics. Through strategic communication, public relations or
advertising practitioners craft strategic messages about a product, brand,
company or service. With the diversification and evolution of mass
communication, the field has expanded to a wide variety of social media
and digital applications. The use of effective mass communication channels
is becoming even more important in today's fast-paced and global
environment. The study and implications of mass communication, as well
as the understanding of effective, ethical and diverse messaging, has never
been moreimportant.
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5
TEXT1

THE ROLE AND INFLUENCE OF MASSMEDIA

Exercise 1. Read and translate the following text. Examine the main
sociological per spectives on therole of media.

Mass media is communication — whether written, broadcast, or
spoken — that reaches a large audience. This includes television, radio,
advertising, movies, the Internet, newspapers, magazines, and so forth.

Mass media is a significant force in modern culture, particularly in
America. Sociologists refer to this as a mediated culture where media
reflects and creates the culture. Communities and individuals are
bombarded constantly with messages from a multitude of sources including
TV, billboards, and magazines, to name afew. These messages promote not
only products, but moods, attitudes, and a sense of what is and is not
important. Mass media makes possible the concept of celebrity: without the
ability of movies, magazines, and news media to reach across thousands of
miles, people could not become famous. In fact, only political and business
leaders, as well as the few notorious outlaws, were famous in the past. Only
in recent times have actors, singers, and other socia elites become
celebrities or “ stars.”

The current level of media saturation has not always existed. As
recently as the 1960s and 1970s, television, for example, consisted of
primarily three networks, public broadcasting, and a few local independent
stations. These channels aimed their programming primarily at two-parent,
middle-class families. Even so, some middle-class households did not even
own a television. Today, one can find a television in the poorest of homes,
and multiple TVs in most middle-class homes. Not only has availability
increased, but programming is increasingly diverse with shows aimed to
please all ages, incomes, backgrounds, and attitudes. This widespread
availability and exposure makes television the primary focus of most
mass-media discussions. More recently, the Internet has increased its role
exponentially as more businesses and households “sign on.” Although TV
and the Internet have dominated the mass media, movies and magazines —
particularly those lining the aisles at grocery checkout stands — also play a
powerful rolein culture, asdo other forms of media.
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What role does mass media play? Legislatures, media executives,
local school officials, and sociologists have al debated this controversial
question. While opinions vary as to the extent and type of influence the
mass media wields, all sides agree that mass media is a permanent part of
modern culture. Three main sociological perspectives on the role of media
exist: the limited-effects theory, the class-dominant theory, and the
culturalist theory.

Limited-effects theory

The limited-effects theory argues that because people generally
choose what to watch or read based on what they already believe, media
exerts a negligible influence. This theory originated and was tested in the
1940s and 1950s. Studies that examined the ability of media to influence
voting found that well-informed peoplerelied more on personal experience,
prior knowledge, and their own reasoning. However, media “ experts’ more
likely swayed those who were less informed. Critics point to two problems
with this perspective. First, they claim that limited-effects theory ignores
the media's role in framing and limiting the discussion and debate of issues.
How media frames the debate and what questions members of the media
ask change the outcome of the discussion and the possible conclusions
people may draw. Second, this theory came into existence when the
availability and dominance of media was far less widespread.

Class-dominant theory

The class-dominant theory argues that the media reflects and projects
the view of a minority dite, which contrals it. Those people who own and
control the corporations that produce media comprise this elite. Advocates
of this view concern themselves particularly with massive corporate
mergers of media organizations, which limit competition and put big
business at the reins of media — especially news media. Their concern is
that when ownership is restricted, a few people then have the ability to
manipulate what people can see or hear. For example, owners can easily
avoid or silence stories that expose unethical corporate behavior or hold
corporations responsible for their actions.

The issue of sponsorship adds to this problem. Advertising dollars
fund most media. Networks aim programming at the largest possible
audience because the broader the appedl, the greater the potential
purchasing audience and the easier selling air time to advertisers becomes.
Thus, news organizations may shy away from negative stories about
corporations (especially parent corporations) that finance large advertising
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campaigns in their newspaper or on their stations. Television networks
receiving millions of dollars in advertising from companies like Nike and
other textile manufacturers were slow to run stories on their news shows
about possible human-rights violations by these companies in foreign
countries. Media watchers identify the same problem at the local level
where city newspapers will not give new cars poor reviews or run stories on
selling a home without an agent because the majority of their funding
comes from auto and real estate advertising. This influence also extends to
programming. In the 1990s a network cancelled a short-run drama with
clear reigious sentiments, Christy, because, although highly popular and
beloved in rural America, the program did not rate well among young city
dwellers that advertisers weretargeting in ads.

Critics of this theory counter these arguments by saying that local
control of news media largely lies beyond the reach of large corporate
offices elsewhere, and that the quality of news depends upon good
journalists. They contend that those less powerful and not in control of
media have often received full media coverage and subsequent support. As
examples they name numerous environmental causes, the anti-nuclear
movement, the anti-Vietnam movement, and the pro-Gulf War movement.

While most people argue that a corporate elite controls media, a
variation on this approach argues that a politically “liberal” elite controls
media. They point to the fact that journalists, being more highly educated
than the general population, hold more liberal political views, consider
themselves “left of center,” and are more likely to register as Democrats.
They further point to examples from the media itself and the statistical
reality that the media more often labels conservative commentators or
politicians as “ conservative’ than liberals as*liberal.”

Media language can be revealing, too. Media uses the terms “arch”
or “ultra” conservative, but rardy or never the terms “arch” or “ultra’
liberal. Those who argue that a palitical eite controls media also point out
that the movements that have gained media attention — the environment,
anti-nuclear, and anti-Vietnam — generally support liberal political issues.
Predominantly conservative political issues have yet to gain prominent
media attention, or have been opposed by the media. Advocates of this
view point to the Strategic Arms Initiative of the 1980s Reagan
administration. Media quickly characterized the defense program as “ Star
Wars,” linking it to an expensive fantasy. The public failed to support it,
and the program did not get funding or congressional support.
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Culturalist theory

The culturalist theory, developed in the 1980s and 1990s, combines
the other two theories and claims that people interact with media to create
their own meanings out of the images and messages they receive. This
theory sees audiences as playing an active rather than passive role in
relation to mass media. One strand of research focuses on the audiences and
how they interact with media; the other strand of research focuses on those
who produce the media, particularly the news.

Theorists emphasize that audiences choose what to watch among a
wide range of options, choose how much to watch, and may choose the
mute button or the VCR remote over the programming selected by the
network or cable station. Studies of mass media done by sociologists
paralld text-reading and interpretation research completed by linguists
(people who study language). Both groups of researchers find that when
people approach material, whether written text or media images and
messages, they interpret that material based on their own knowledge and
experience. Thus, when researchers ask different groups to explain the
meaning of a particular song or video, the groups produce widely divergent
interpretations based on age, gender, race, ethnicity, and religious
background. Therefore, culturalist theorists claim that, while a few elitein
large corporations may exert significant control over what information
media produces and distributes, personal perspective plays a more powerful
role in how the audience members interpret those messages.

Exercise 2. Translate the following words and phrasesinto Ukrainian:
mass media, to meet eminent people, too shape public opinion, means of
communication, to influence a very large, audience, advertising, to play a
crucial role in smth, forming public opinion newsgathering, to provide
news output, to force attention to smth to build up a public image, capacity
to act autonomously, impartial, to inform smb of smth, complete and
accurate information, to provide rdiable information, sensational events,
crimes, natural disasters, unusual events, daily mass media, health care,
advice columns, review of books, comics, crossword puzzles, to focus
public attention on smth, urgent problems, to offer goods and services, to
form the opinion on different events, to provide smb with information,
means of entertainment.
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Exercise 3. Read the following quotes and statements, comment on
them.

“Media manipulation currently shapes everything you read, hear and
watch online. Everything.” — Forbes

“Propaganda is to a democracy what the bludgeon is to a totalitarian
state” — Noam Chomsky

“What the mass media offers is not popular art, but entertainment
which is intended to be consumed like food, forgotten, and replaced by a
new dish.” — W.H. Auden, The Dyer's Hand

“The average TV commercial of sixty seconds has one hundred and
twenty half-second clipsinit, or one-third of a second. We bombard people
with sensation. That substitutes for thinking.” — Ray Bradbury, Fahrenheit
451

Exercise 4. Look at this layout of a newspaper. Say what article you
would liketo read. Why?

WHAT CAN ONE READ IN A NEWSPAPER?
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HINTS:

look through the headlines

gives information on...

interprets and comments on..
keep up with international affairs
interested in....

| am concerned with...

want to know more about. ..
stories about crimes and roval famiby
love to do crossword puzzies
Want to know more about. ..

look for...

R T e TR R R ST

Exercise 5. Read, translate and learn by heart the following list of
vocabulary itemsrelated to mass media:

News — areport of arecent event; what is reported about a recent event or
events.

News Services — news companies that have their own reporters. They sell
their articles to the media Associated Press (AP), United Press
International (UPI) and Reuters are the top three news services used in the
uU.S.

The Media — all the means of mass communication (newspapers, TV,
radio, websites, magazines).

Editor — the head of a news organization; person who chooses the articles
that will be printed each day.

Columnist — a person who writes a regular (daily or weekly) article for a
newspaper or magazine, such asapoalitical columnist or a sports columnist.
Journalist (a newspaperman) — a person who practices journalism, the
gathering and dissemination of information about current events, trends,
issues, and people while striving for non-bias viewpoint.

Reporter — a type of journalist. They create reports as a profession for
broadcast or publication in mass media such as newspapers, television,
radio, magazines, documentary film, and the Internet. Reporters find
sources for their work, their reports can be either spoken or written, and
they are often expected to report in the most objective and unbiased way to
serve the public good.

Correspondent — a person employed by a news organization to gather,
report, or contribute news, articles, etc., regularly from a distant place.
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The Press — all the media and agencies that print, broadcast, or gather and
transmit news.

Source — someone who gives a reporter information; a supplier of
information.

Eyewitness — a person who sees an occurrence with his own eyes and is
ableto give afirsthand account of it.

Ombudsman / Public Editor — a neutral individual employed by a news
organization to receive, investigate, report on and (in some instances)
resolve reader or viewer complaints against a news organization.

Article — astory based on thefacts.

Story — anews article or report.

Front Page— the first page of a paper, usualy carrying the most
important story.

Feature — aspecial or regular article, usually displayed prominently.
Column — a regular article or feature in a newspaper or magazine.
Columns are written by columnists. What differentiates a column from
other forms of journalism is that it meets each of the following criteria:

It isaregular featurein a publication

It is personality-driven by the author

It explicitly contains an opinion or point of vie

Editorial

Headline — title of any newspaper article.

Caption — a sentence or phrase under a picture to identify or describe the
picture

Slander — a false report maliciously uttered and tending to injure the
reputation of a person.

Bias — when an editor or reporter expresses a personal point of view in a
news article or in a series of articles.

Objective — not affected by personal feelings or prejudice; based on facts;
unbiased.

Subj ective — based on personal feelings.

Plagiarize — to put forth as original to oneself the ideas or words of
another.

Ethical — pertaining to or dealing with morals; pertaining to right and
wrong in conduct.

Credible — bedievable; worthy of belief or confidence; trustworthy.
Advertising — a form of communication that typically attempts to
persuade potential customers to purchase or to consume more of a
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particular brand of product or service. Many advertisements are designed to
generate increased consumption of those products and services through the
creation and reinforcement of "brand image" and "brand loyalty".

Blog — a Web site, usually maintained by an individual with regular
entries of commentary, descriptions of events, or other material such as
graphics or video. Entries are commonly displayed in reverse-chronol ogical
order. "Blog" can also be used as a verb, meaning to maintain or add
content to a blog. Many blogs provide commentary or news on a particular
subject; others function as more personal online diaries.

Broadcasting — the distribution of audio and/or video signals which
transmit programs to an audience. The audience may be the general public
or ardatively large sub-audience, such as children or young adults.

An editorial, leader (US), or leading article (UK) — an article in a
newspaper or magazine that expresses the opinion of the editor, editorial
board, or publisher.

The editorial board — a group of editors, usually at a print publication,
who dictate the tone and direction that the publication's editorials will take.
In much of the English-speaking world, editorials are typically not written
by the regular reporters of the news organization, but are instead
collectively authored by a group of individuals

Journalism — the craft of conveying news, descriptive material and
comment via a widening spectrum of media. These include newspapers,
magazines, radio and teevision, the Internet and, more recently, the
cdlphone. Journalists—be they writers, editors or photographers; broadcast
presenters or producers—serve as the chief purveyors of information and
opinion in contemporary mass society.

Media bias — a term used to describe a real or perceived bias of
journalists and news producers within the mass media, in the selection of
which events will be reported and how they are covered. The term "media
bias' usually refers to a pervasive or widespread bias contravening the
standards of journalism, rather than the perspective of an individual
journalist or article.

Media event — an event that is staged primarily for the purpose of
simply being covered.

News — any new information or information on current events which is
presented by print, broadcast, Internet, or word of mouth to a third party or
mass audience. News, the reporting of current information on television
and radio, and in newspapers and magazines.
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Newspaper — a newspaper is a written publication containing news,
information and advertising, usually printed on low-cost paper called
newsprint. General-interest newspapers often feature articles on political
events, crime, business, art/entertainment, society and sports. Most
traditional papers also feature an editorial page containing columns which
express the personal opinions of writers. Supplementary sections may
contain advertising, comics, coupons, and other printed media. Newspapers
are most often published on a daily or weekly basis, and they usually focus
on one particular geographic area where most of their readerslive.

Press conferences — meetings with reporters.

Propaganda — the dissemination of information aimed at influencing the
opinions or behaviors of large numbers of people. As opposed to
impartially providing information, propaganda in its most basic sense
presents information in order to influence its audience.

Television (TV) — a widdy used telecommunication medium for
transmitting and receiving moving images, either monochromatic ("black
and white") or color, usually accompanied by sound. "Teevision™ may also
refer specifically to a television set, television programming or television
transmission.

Tabloid — a newspaper of small format giving the news in condensed
form, usually with illustrated, often sensational material

Yelow journalism — the teem used to describe sensational news

reporting.

Exersice 6. The mass media has a great influence in shaping people's
ideas. To what extent do you agree or disagree with this statement?
Give reasons for your answer. Explain why the media is so influential
in influencing public opinion. Discuss the positive and negative effects
of thisbias.

Exercise 7. Match ter ms with their definitions.

1 Comedy program based on everyday A phonein
experiences

2 A television or radio programme in B Fliers
which stars and celebrities are invited
to talk informally about various topics

3 A photographer who follows C editorial
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celebrities in order to photograph them
and sdll the pictures to newspapers or
magazines
4 A radio or tdevision programme D Audience
where listeners or viewers telephone
the studio and participate in the

programme

5 A group of associated teevision or E soap opera
radio channels

6  Spectators, listeners or viewers F Advert

7  Commercial promotion of aproduct or G Sitcoms
service

8 Small printed notice or advertisement H Network

9 A saia tdevision or radio drama | Paparazzi

dealing with daily events in the lives
of the same group of characters

10 An article presenting the opinion of the J chat shows
editors or publishers

Exercise 8. Translate the following text into English.
Mac-meqia siK JDKEpeno arpecCHBHUX CIIOHYKaHb

Mac-meqia BifirpaloTh BaXKIUBY POJIb Y HAIIOMY JKUTTI, B MpOIECi
corianizamnii 0cOOMCTOCTi, OCKUIBKH BiIOMO, IO JIIOJMHA MPOTATOM CBOT'O
KHUTTS COpUiiMae HaiiOinpme iHGopMamnii Mmpo OTOYYIOUMK CBIT 3a
JIOTIOMOT'0I0 30pPOBOT'0 Ta CIIYXOBOT'O CIPUHHATTS. Mac-Meia CKiafatoThes
3 TaKUX OpraHizaiiii — TermeOaueHHs, pajio, ra3eTH, KypHaaud — BCe IIe
YTBOPIOE Jy’K€ BEMUKUI Ta BIUIMBOBUI CErMEHT Y TBOPEHHI CYCHTBHOI
OyMKH.Mac-Menia 3aBKJu 4OMyCh BUaTh — MUTaHHS TiTbku “Yomy?' PizHi
HaBYallbHI, PO3BaXKaJbHI TPOTrpaMH CIPHAIOTH PO3BUTKOBI mireid (
OBOJIO/IiIHHSI MOBOIO, CBITOCIIPUHHSTTS Ta iH.), BYaTh JiTeil CAMOKOHTPOJIIO,
noBaru 10 cebe Ta iHmmMX. Takox 4acTo pamio i TenedayeHHs MPOBOASTH
PI3HOMAaHITHI aHTHAJIKOTOJbHI KOMIIAHil, BUCTYMalOTh NPOTH KypiHHS,
Hapkotukis Ta CHIy.

Ane y mac-menmia € ¥ iHIMH OiK Memani — IIKIJIMBUN BIUIMB Ha
mozieli, oco0IMBO Ha MOYATKOBUX eTamnax couiamizamii. [cHye mymka, 1o
Mac-Mejlia BIUIMBalOTh HAa arpeCUBHICTh y JItOJCH, a OCOOJMBO Y JIiTEH,
OCKITBKH Telle0aueHHs BCE YacTillle CTae OCHOBHUM KaHAJIOM CIPUHHSTTS
JOBKOJMIIHBOI peanbHOCTi. barato pited iMiTyroThb TOBEOiHKY Ta
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CTOCYHKH, sIKi BOHH 0adaTh 10 TeIeOaueHHIO, a y»e JacTo Il MOBEliHKa
300paXKyeThesl HE y HAHKpaIloMy BapiaHTi.

Komu y 40-x pokax 3’sBUIOCS TeneOadeHHs, OyJiM CIIOMIBaHHS, IO
CYCHUIBCTBO MiJ WOro BIJIMBOM CTaHE KpalmuM. AJie 3aMicTh I[bOIO MH
MOMI4aeMO, [IO0 BOHO CTa€ Jeiali >KOPCTOKIIMM Ta HEKepOBaHUM.
Bigomuit nocnignuk Bpyno Berenbxeiim 1976 poky ckazas: “TenebaueHHs
3MIHIOE XapaKTep Ta MOBEAIHKY AiTel mix vac ix irop.” I miiicHo, komu Oyio
MPOBENIEHO EKCIIEPUMEHT, MPOTATOM SKOrO OAHY Tpymy JiTed OaTbKu
oOMeXyBaiM y TeperisJaHHi TelenporpaM, a iHIIy — Hi, TO OTPUMaHi
pe3ynbTaTH  BUSBHINCS  JIOCHUTHh  I[iKaBUMH. JIOWIKimbHSTA,  AKHX
oOMeXyBalIM y “CHiIKyBaHHI” 3 TENIEBI30pOM, MiJ Yac HaBYAHHS Oysu
OUIBII aKTHBHI Ta JONHUTIMBI Ha ypoKaxX, MEHII arpecHBHI y CIIUJIKyBaHHI.
YoMy pe3ynbTaT BUSBWIHCS caMe TaKUMH? BiOBiib KPHUETHCS Y SIKOCTI
Ti€l MPOAYKIIii, IKY HaM IPOIMOHYIOTh Mac-Meia.

Yacto mo TenebayeHHIO MOXXKHA TMOOAYHTH CHEHM HACWILUISA Y
Halipi3HOMaHITHIIMX Horo ¢opmax Ta mposBax. Ll TeHOeHLs TaKox
CIOCTEpIraeThcsi 1 y MACAKHX JHUTAYMX [porpamax, a OCOOJIHBO Yy
MyibpTinbMax. B cepeaHboMy pi3HI po3BakajbHI MPOrpamMH MOXYTh
MICTUTH 10 5 clleH HacWuisl 3a TOAWHY. 3a JaHHUMH aMEpUKaHCHKHX
JOCIIKeHb JIesKi JUTA4Yl TpOrpaMd MICTATh HAaBiTh BHINWHA piBEHb
HACWJLIS, HXK 3BUYAIHI PO3BaXKANIBHI ITepeadyi.

[ToBepratounch 10 TEMU BUXOBaHHS Ta PO3BUTKY JUTHHH, MOTPIOHO
3a3HAYMTH, 10 OUIBIICTh IIKONAPIB BiAJAIOTH 4YACTille MepeBary
Meperiisiay TelenporpaM, Hixk poOoTi y kiaci un Oibmioreri. BinnoBigHo
301TBIIYETHCS YacTKa MPOMYIIEHUX 3aHATh, 3MEHIIYETHCSI PIBEHb 3HAHb Ta
nagae ycmimHicTh. CepeaHbOCTATUCTUYHUN MIKONSAP TPOBOAUTH 32
HaB4YaHHSM B cepenabomy 11 000 ronun Ha pik, a Oins TeneBizopa — 15 000
rofuH. MoJiosib OUIbIIIE JUBHUTHCS TEIEBI30P, HIXK 3aiiMaeThes OY/b-SIKOIO
HIIIOK aKTUBHOIO JisUTBHICTIO. HaRBiTh, SKIIO i1 TenebayeHHs Bilirpae poib
yuuTenss — L pOJib € CYTO MAacHUBHOIO, a/Ke IUTHHA HE MOXe
0e3MoCepeIHbO CIIIKYBAaTHCS Ta CTABUTU 3allUTaHHS. TOMY KOHTAakKT 3
TenebayeHHsIM, Ha BiIMIHY BiJl KOHTAKTY 3 CiM’ €10, POIIMHOIO YU APY3SIMHU —
€ ogHOOIUHMM. TenebayeHHs1 He MOXKE BIUTMBATH BUOIPKOBO, BOHO BILJIMBA€E
Ha BCix 0e3 BHHATKY. TOMy TO ¥ BaXXKO OIIIHIOBaTH BIUIMB HasBHOCTI
HACHJUISL HA TelleeKpaHax Ha piBeHb arpeCUBHOCTI HaceIeHHs, ajke KOKHA
JIIO/IMHA — [I€ B TIEPIIY Yepry HElTOBTOPHA OCOOUCTICTb.

Mac-menia He TUIBKH TIOTaHO BIUTMBAIOTH HA PO3BUTOK Ta PiBEHb
arpecii y aiTeld, BOHO III€ i IEPEHOCHUTS 1[I0 arpecito Ta HaCHUJUIS Y peajbHe
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XKHUTTS, Y Halll CTOCYHKH, CTaBJIEHHS A0 iHIIUX. [HKomM TenebaueHHs
3JIaTHE 3MIHIOBATH TIOTJISU JIFOJICH Ha CBIT, CIIPUSATH PO3BUTKY HEHABHCTI,
3100M, OyTH NPUYMHOIO BOMBCTB Ta CaMOTyOCTB, CIIPHSITH IMOLIMPEHHIO
KypiHHS, aJKOTOJI0 Ta HapKOTHKiB. Mac-Menia MOXHa CMUIMBO Ha3BaTH
OJTHUM 3 HaMIOTYXKHIIIMX BUJIB 30p01 “ MacOBOI'0 ypaXKeHHs" , TOMY € JIy)Ke
BXKJIMBHUM JIJIsl ChOTOJICHHS T€, B UMIX pyKaX KOHTPOJb HaJl iH()OpMAIIIETO.
AKe TIoJIChKa arpecHBHICTH Ta 3JICTh — pedi MPaKTUYHO HEeKepoBaHi, i
3aBKIM  3HAWIYThCA JIFOJM, SIKI 3aX04yTh I[I€I0  HEKEPOBAHICTIO
CKOPHCTaTHCH.

Ha croroHiniHiii eHb iCHYE Ie 6araTo Cyrnepeyok 3 MPUBOY TOrO,
K caMe HacCWJUIA Ta YKOPCTOKICTh Ha eKpaHaX BIUIMBAE Ha COLIaNi3allilo
JUTEH, CTOCYHKH MIX JIFOJIbMH, X arpecHBHICTh. X0ua 0araTo OCTiIHUKIB
3a3HAaY4aloTh, 1110 YaCTO JIITH BCE TAKH BIIPI3HAIOTH PEaIbHICTh BiJ] TOTO, 110
BOHM 0auaTh Ha TeIeeKpaHaX, a caMme TeneOaueHHs He TUIbKH PO3BHBAE B
HUX arpecUBHICTh, 2 BUNUTH IX PEaibHO MUCIIMTHU Ta OI[IHFOBATH OTOYYIOUHI
CBIT.

Exercise 9. Write an opinion essay on the following topic: “The mass
media, including TV, radio and newspapers, have great influence in
shaping peopl€' sideas’.

TEXT 2

LIFEWITH THE BOX

“People are sheep. TV is the shepherd.”
— Jess C. Scott, Literary Heroin (Gluttony): A Twilight Parody

Exercise 1. Read and translate the following abstr acts.

1. Television belongs to the twentieth century. John Baird from
Scotland was one of the first men send pictures of moving things by
electric waves. His friends who lived a few miles away were ableto receive
these pictures at the same time. In 1928 he showed that colour TV was
possible. Although he had discovered all this, there were other people who
also wanted to make television systems and later in 1936 a system from
Americawas first used in Britain.
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2. Today in Britain and the USA television is very popular. Ninety-
nine per cent of all households own at least one TV set and over half of
these also own video recorders. Television has an enormous effect on
Americans. Padliticians know all about this. They try to make their big
public speeches at times when they can get the largest audiences on the
evening news programmes. Advertisers, too, understand the power of
television. They arewilling to spend billions of dollars ayear on television.

3. In Britain the average adult watches twenty-six hours of television
a week and children watch about twenty hours. Some Americans watch
twice as much! People say too much television is bad for children because
they just watch the pictures and don't think - but they can also learn a lot
fromTV.

4. At present there are four television channels in operation: BBC 1,
BBC 2, ITV and Channel 4. BBC1 concentrates more on programmes of
general interest, such as light entertainment, comedy, sport or children's
programmes. BBC 2 provides serious programmes: drama, documentaries,
classical music, including occasionally full-length operas. If we watch the
news programmes, we can see what is happening all over the world.

5. The news about American television is not all bad. For one thing,
Americans themselves are turning off the more violent shows and watching
more comedy and news programmes. For mother, the news programmes
themselves are becoming more interesting. The most popular is "60
Minutes". If you haven't watched it on Sunday, you won't know what your
friends are talking about on Monday, Tuesday, and Wednesday.

Exercise 2. Match the headings below to the paragraphs (there is one
extra paragraph):

a) The most popular leisure activity

b) Theinvention of television

c) British television channels

d) Tdevision and children

Exersice 3. Read the following article and fill in the missing sentences
below. Thereis one sentence which you don't need to use.

a) Many adults spend more hours passively before TV than in any
other activity except sleep.

b) It can enlarge our understanding of the world.
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¢) Many people have become hooked on certain forms of commercial
entertainment.

d) Educators are also concerned with the steady decline in children's
physical skills.

€) Many authorities have noted a drop in students ability to think
clearly.

Studies have shown that television and its meteoric rise since the
1950s has had more effect than any other technological development in this
century on changing the way many of us live. Used rightly, television can
be a wonderful medium to inform, expand and broaden one's life. (1) It can
open up important knowledge about news, events, of different people, of
history, the arts and sciences. Tragically, thetypical channels mainly ignore
such development. Their programmes are light and amusing. (2) They no
longer redlize, or care, that they may be neglecting to develop important
personal abilities. Let's so easy to let ready-made entertainment take over,
tojust sit back and let someone entertain us. One study in the US found that
more than half of ail eementary school children watched TV while their
evening meal. An even larger percentage watched while doing homework.

©)

(4) Logic and putting ideas together are processes supported by
regular reading and by having -;e to think about events. TV, by contrast,
usually presents its messages in little, rapid clumps :h little information as
to how and why the events took shape. Heavy television viewing kills the
initiative to take an active part in outdoor games, which is essential for a
child's development. And, at its worst, television entertainment is filled
with false deals, morals, ethics, relationships, role-models and, of course,
violence. (adapted from "The Plain Truth", July 1990)

Exercise 4. Find in the text words or phrases which have a similar
meaning to the following:

a) extremely quick devel opment;

b) decreasein students ability;

¢) influence the technological development;

d) ignoreto develop personal abilities;

€) wrong ideals;

f) widen our understanding of the world.
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Exercise 5. Find the right answer:

Where do they get the infor mation they need?
What they areinterested in The medium they read

a)  Mr Sawyer isinterested in everything review (1)
that happens in the world. As a matter
of principle he neither listens to the
radio nor watches TV.

b)  Nadine has become unemployed. Now book review (2)
sheislooking for a new job.

¢)  MrsSmartisabookworm. But before advertisement (3)
she spends money on a book she wants
to know what it is like.

d)  Mrs Spendthrift has always got some  report (4)
money to spend on things she does not
really need.

€)  Thetourist officeis crowded with brochure (5)
American and Japanese tourists who
want to get some information on the
local sights.

f) Mr Clear is adown-to-earth man. He  jobs column (6)
wants to read facts and does not care
for personal views.

Exercise 6. Answer the questions:

1. Why do mass media play a very important rolein our everyday life?

2. How do we get any information? What brings it to us?

3. What TV programs do you like to watch?

4. What do daily mass media carry to us?

5. Does mass media help us to form our opinion on different events,
information?

Exercise 7. Translate the following text into English.
31T 1 maAiHHSA MACOBUX KOMYHIKaIlii
BunaiinenHs mapoBoro mpecy Ha mowatky XIX cromiTrd, i mosBa
raser JUIs MAacoBOTO PHHKY, Takux sk The Sun y Heo-Mopky, nosnaumnm
coboro rimOOKi 3MiHM. HoOBI TexHoONOrii MacoBOTr0 pPO3MOBCIOKEHHS
iHpopMalii mady MOXKIHMBICT IIMTH OO BENIWKOI KUIBKOCTI JoJed 3
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Oe3MpeleICHTHOI0 IIBUAKICTIO Ta e(eKTUBHICTIO, ajie BOAHOYAC BOHHU
BiJIai KOHTPOJIb HaJl TOTOKOM iH(OpMallii y pyKH KUTBKOX 00paHHUX 0ciO.
CrioyaTtKy BepTUKaJbHE MOMIMPEHHS HOBHH, BiA eniTH 3 (¢axiBLiB 10
3arajipHOl ayJuTopii, Manu BUpIMIANBHY TMepeBary HajJ TOpH30HTAIbLHUM
MOUIMPEHHSM HOBUH cepel rpomansH. Llg TeHaeHmis mnocunuiacs 3
nosiBOI0 pazio Ta TenebaueHHs y XX cromitrti. HoBi xomnaHii BHHUKIH
3aBIISKM MM TEXHOJIOTiIIMH Mac-Mefia. B cyuacHux memia-opraHizarisx
HOBHMHHU 30HMpatoTh (axiBli, i X MOMMPIOIOTH Cepel MacoBOi ayAMTOpii
pa3oM 3 peKIaMol0, SKa JA0NOMarae OIJIaTUTH BCl BUTPATH HA JSUTbHICTb.
3a ocTaHHE ACCATWIITTS IHTEpHET MilipBaB IO MOJETH 1 AaB 3MOTY
COLliaJIbHUM Meflia 3HOBY 3asBHUTH Mpo ceOe. Bennkoro Mipoio HOBHHHA
rany3b MOBEPTAEThCA JI0 CBOET NOIHAYCTpiabHOI (opMH, aje 3 HOBUMH
MOXIIMBOCTSIMH 3aBSIKM iHTepHEeTYy. MOoOUIbHI TenedoHH 3 KaMmepamu i
corianbHi Memia, Taki sk Ojoru, Facebook i Twitter MokyTh BHmaTHCS
YUMOCh IIIKOM HOBHUM, aj€ BOHHU IMITYIOTh Ti UUISIXH, Y SIKi JIOOH Y
MUHYJIOMY 30Upaiii Ta 0OMiHIOBaNUCs iH(pOpMaIli€lo y MHHYIIOMY.

"CoriaibHi Meia HE € YUMOCh HOBUM, BOHU TPOCTO HUHI OijbIle
nommpeHi”, - kaxxe Kpeir H'tomapk. Bin nopieatoe [Ixona Jlokka, Tomaca
[eitna i benmxamina @pankiina 3i cydacaumu osorepamu. " Jlo 2020 poky
1 MOJIITUYHI, 1 Meaia-TanamapTi OyIyTh IUIKOM IHITUMH, TOMY IO JIFOJIH,
SIKI 3BMKJIM JIO BJIQJIM, y Pi3HMI CIOCIO MOKJIAaTUMYThCS Ha COIiajbHI
mepexi”. xynian Accamk ckaszas, mo WikiLeaks npaioe y Tpaauiisx
paaukanbHuX namMQiaeTucTiB yaciB ['poMajsHChKOi BiiHM B AHIJII, sKi
Hamaranucs "3pobutu sBHUMH Bci Taemumui i Cekpern ypsiay" mepen
rpoMajachkicTio. HOBMHM TakoX CTalOTh JAeAaii pPi3HOMAaHITHIIINMH,
OCKUTBKHM IIMPOKO JOCTYIIHUMH CTalOTh IHCTPYMEHTH Uil iX IyOuikarii,
3HWXKYIOTh Oap’€pu AJs BXOLY Ha PHHOK, 1 BHHUKAlOTh HOBI MOJENi, PO
0 CBimunThH MuBOBIKHE TimHecenus The Huffington Post, WikilL eaks ta
IHIIMX HOBAYKiB 32 OCTaHHI KiJIbKa POKIB, HE KaXXy4H B)KE€ MPO MUTbHOHU
Osoris. BopHodac, HOBMHHAa Tady3b CTa€ Jedalli CaMOBIICBHEHIIION,
MOJIIPU30BAHOIO Ta YIIEPEIKEHO0, SK 11 OYJIO Y Yach maM(QJIICTHCTIB.

He nuBHO, 1m0 TpaauilifiHi HOBUHHI opraHi3aiiii, ski copMmyBamcs
3a ocranHi 170 pokiB, MarOTh OaraTo mpobiemM 3 amanTtaiiero. Emoxa mac-
Mejia Terep BUIJIAAA€E BIIIHOCHO KOPOTKMM Ta aHOMAJbHUM IEPiOJIOM,
AKui 100irae KiHs. Ane BoHa Oyna JOCTaTHRO TPUBAIOK, 1100 y HiH
chopMyBasiocss KiJibKa TOKOJiHB SKYPHAJICTIB, MO0 3aKOHU Mac-Mejia
CTaJli BBaXKaTW 3aKOHAMM YyCiX Mejia 3arajom, sk kaxe J[[xeir Posen. "I
KOJIU BH MOOYIyBaJIM BCIO CBOIO Kap' €py Ha I[bOMY IEPEKOHAHHI, TO HE €

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com
http://www.pdffactory.com

21

nerko ckazatu: «Hy, 1o sk, Hacmpasnui, 1ie OyB smiie oguH eram». Ock
YoMy 0araTto 3 Hac JAYMAlOTh, IO JIMIIE 3MiHA TMOKOJIHBb PO3B’SKE IO
npobnemy". HoBe MOKOMIHHSA, K€ BUPOCIO 3 NTU(HPOBUMH iHCTPYMEHTaMH,
BXKE TPOEKTYe HaJ3BUYAiiHi HOBI pedi, siki MOKHa Oyme poOHuTH 3 iX
JOTIOMOI'010, @ HE MPOCTO BHKOPUCTOBYBATH iX AJISI 30€pPEeXKEHHS CTapHX
Mozenei. Jleski icHyrodl Meaia-opranizaiii NepeXuByTh LeH mepexiy, ajie
YUMaJo - Hi.

HaiibinpmuM 3pymeHHsSM € Te, [0 JKypHAIICTHKAa BXE HE €
BHUHSTKOBOIO TPEPOraTUBOI0 >KYypHAICTIB. 3BHUAiHI JIIOAW BiJirparoTh
OUIBII aKTUBHY pOJb y CHCTEMi BUPOOHHWIITBA HOBUH, TOPA] 3 Oe3miudio
TEXHOJIOTTYHMX KOMIIAHii, HOBHMHHHUX CTapTamiB 1 HenpuOyTKOBUX
rpoMaJICbKuX opranizaiiiii. ComiaiabHi Meia, 3BUYaiHO, HE MPUMXa Yacy, 1
iXHIi BIUIMB JIMIIC MOYMHAE BimuyBatucs. "Bonu Bcroomu, i1 ix Oynme mie
Ouble B ychoMy CBITI", - Kake ApiaHHa [addinrton. YcnimHnmu Meaia-
opraHizamissMu OyayTh Ti, SIKi NPUAMYTH II0 HOBY peaNbHICTb. BoHuM
MOBHHHI OyIyTh HepeopieHTYBaTHCS Ha OOCIYroBYBaHHs 4YMTAyiB, a He
PEKIIaMO/IABIIIB, IHTErPYBATHUCS 31 COLIAILHUMU MeJlia Ta CIIBIIPAIFOBATH 3
yuTayaMu, MO30yTUCS TMONITHYHOIO Ta MOPAJBHOI'O 3alBOTO TATaps Ta
nepecTaTy 3BOAUTH Oap’ €py HABKOJIO JKYPHAIICTUKH 337151 3aXUCTY CBOT'O
cranoBuia. [{udppore MaiiOyTHE HOBMH Ma€ 0araTo CIUIBHOIO 3 IXHIM
Xa0TUYHHM, YOPHWILHUM MUHYIUM. The Economist

Exercise 8. Write an essay on one of the topics given on page 49.

TEXT 3

WHAT ISADVERTISING?

Exercise 1. Read and translate the following text.

Adverting is mass media content intended to persuade audiences of
readers, viewers or listeners to take action on products, services and
ideas. The idea is to drive consumer behavior in a particular way in regard
to a product, service or concept.

There is not a single generally accepted definition of advertising.
Instead, there are several ways to define it. In summary: Advertising is the
paid, impersonal, one-way marketing of persuasive information from an
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identified sponsor disseminated through channels of mass communication
to promote the adoption of goods, services or ideas. Any mass medium can
deliver advertising. Some random examples: newspapers, magazines, radio
and television broadcasts, films, stage shows, websites, billboards, posters,
wall paintings, town criers, human billboards, flyers, rack cards, the back of
event tickets, dastic bands on disposable diapers, bathroom stall
doors, cars, taxicabs, buses, trains, subway platforms, bus stop benches,
street  furniture, airplanes, in-flight seat-back trays, overhead bins,
passenger screens, skywriting, shopping carts, stickers on fruit in
supermarkets, supermarket receipts, coffee cups, mobile phone screens,
opening hillboards in streaming audio and video.

How is advertising different from public relations? One simple
answer is the advertiser has full control of the message all the way to the
audience while the public relations professional has control only until the
message is released to media gatekeepers who make decisions about
whether to passit on to the audience and in what form.

Exercise 2. Newspapers are one example of an advertising medium.
Can you think of others? Study different types of advertising given
below.

PECULIARITIES OF ADVERTISING MEDIA

Newspaper and magazine advertising return money for space on
their pages. An ad placement can cost from a few dollarsfor asmall display
ad in a newspaper up to more than $100,000 for a full page 4-color ad in a
magazine. That doesn't include the cost of producing the ad.

Radio and television advertising return money for time on their air.
An ad placement can cost from afew dollars for a few seconds on the air at
a local radio station up to nearly $3 million for 30 seconds in the Super
Bowl telecast. That doesn't include the cost of producing the ad.

Online advertising sdlls products and services at websites with
banner ads, contextual ads, email marketing, spam, social networking
couponing, etc.

Couponing is the collection of coupons from websites to buy brand-
name products at low cost.

Banner ads on a website could cost $25 a month or less and up to
several hundred dollars a month depending on the traffic passing through
thesite
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Classified adsare small messages in newspapers, magazines and
online grouped together under content listings. Generally, they are the most
inexpensive way to advertise.

In-store advertising appears beside product displays and at check-out
lines to catch a shopper's eye and promote a purchase.

Billboard advertising is outdoor advertising on large signs that can
be seen at a distance.

Global advertising refers to a worldwide advertising campaign to
build a brand internationaly while speaking with one voice

Exercse 3. Look at the words given below. L abel each word
1-for ‘advertising media’,

2-for ‘methods of advertising’

3-for ‘verbsto do with advertising'.

Eg. advertorials 2

place
banner ads point-of-sale
billboards (AmME)/ pop-ups
hoardings (BrE) posters
cinema press
commercials product placement
communicate radio
endorse run
exhibitions sponsor
free samples sponsorship
Internet target
leafl ets/fl yers television
outdoor advertising viral advertising

Exercise 4. Which of the verbs you identified in exercise 3 combine

with these nouns?
acampaign

a product

an advertisement
an event

a consumer

amessage
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Exercise 5. Choose the most suitable words to complete these sentences.
1. A lot of cosmetics companies give away leaflets / commercials / free
samples so that customers can try the product before they buy.

2. Advertising companies spend a lot of money on cregting clever slogans/
posters / exhibitions that are short and memorable, such as the message for
Nike: ‘Just doiit’.

3. Cdebrity exhibition / research / endorsement is a technique that is very
popular in advertising at the moment.

4. If news about a product comes to you by word of mouth / the press/ the
Internet, someonetells you about it rather than you seeing an advert.

5. Many companies use post and eectronic slogans / mailshots / posters
because they can target a particular group of consumers all at the sametime

Exercise 6. Read and try to translate the following best known
advertising slogans in history, coined by the ad agency N.W. Ayer &
Son.

When it rainsit pours Morton Salt, 1912

I'dwalk amilefor aCamel R.J. Reynolds, 1921

A diamondisforever DeBeers, 1947

Reach out and touch someone AT&T, 1979

Beall you can be United States Army, 1981

Give your examples of:

a) any viral campaigns you have read about;

b) clever dogans that you remember from advertising campaigns;

€) sponsorship of any sporting or cultural events.

Exercise 7. Read the following text.
History of advertising

Ancient times. Egyptians wrote sales messages on papyrus wall
posters. Political campaign ads were on the walls of Pompeii. Rudimentary
commercial advertising existed in Greece, Rome, Arabia, Asia, Africa and
South America.

The Middle Ages. Most people were unable to read, but images of
clothing, shoes, horse shoes or bags of flour on signs pointed out the tailor,
cobbler, blacksmith or miller.

17th century. As reading spread, advertising was printed on
handbills. Advertisements promoting medicines and books were printed in
weekly newspapers.
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19th century Advertising grew as the relative wealth of nations
expanded. Advertising developed with the rise of mass production from the
late 19th century.

In 1836 in France, the newspaper La Presse printed paid advertising
on its pages. Because of the money it received for advertising, the paper
was able to lower the price it charged readers for a copy. That let it extend
its readership which increased its profitability. The beginnings of an
advertising agency was conceived by Volney B. Palmer in Philadelphia. In
1842, he bought quantities of spacein newspapers at a discounted rate, then
resold the space at higher rates to advertisers. Palmer was only a space
broker — the ad copy, artwork and layout were prepared by the company
that had something to advertise The first true advertising agency
was N.W. Ayer & Sonin Philadelphia in 1869. Ayer planned, created and
placed complete advertising campaigns for its customers.

20th century. Advertising became a profession with agencies as the
focal point of creative planning. Women were responsible for purchasing
for most households, so agencies recognized their insight in the creative
process. That led advertising to become a business career choice for
women. The first American advertisement to use a sexual sales appedl,
created by J. Walter Thompson Co. for Woodbury Soap, depicted a couple
with the message The skin you love to touch. Advertising arrived on the air
with radio in the 1920s and the practice of sponsoring programs became
popular. With the coming of television in the 1940s, the networks sold ad
time on the air to sponsors. Cable television wired the country from the
1980s and satdlite TV emerged from the 1990s. They brought new
advertising opportunities on the expanded number of channels. Marketing
on Internet websites opened new frontiers for advertisers from the mid-
1990s.

21st century. Advertising continues in al mass media including
newspapers, magazines, radio, television, billboards, classified advertising
in print and online, in-store advertising and websites. Recent emphases and
innovations include:

Viral marketing uses social networks to increase brand awareness.
The technique includes creation and placement of videos, ebooks,
interactive flash games, text messages, etc. If a message the marketer is
picked up by a social medium, its message will be received my millions.

Niche marketingis advertising targeted to people in specific
demographic categories with specific needs and wants.
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Product placement places the brand-name of a product or servicein
front of an audience without a traditional advertisement. For instance, if
you are watching a movie and you see a character drinking a Coke while
using a Macintosh computer, rather than generic products, those are the
result of product placements.

Celebrity branding uses a celebrity to endorse a product or service. It
works because people pay attention to celebrities, copying their hairstyles
or their clothing styles and admiring them for what they do. Examples are
George Foreman commercials in which he sells a grill or Britney Spears
selling perfumes. There also are celebrity voice-overs. Some celebrities
have distinct, recognizable voices which they lend through celebrity
branding to a product or service.

Email advertisingis the unsolicited sending of bulk emails,
sometimes called spam.

Shock advertising disturbs the audience and offends people. It ranges
beyond the usually acceptable advertisement to make a strong point. Some
shocking ads have suggestive sexual content and nudity. It's intended to
help people remember an ad.

Interactive advertising uses online media to drive consumers toward
products, brands, services, political groups, etc., by asking them to respond
immediately on-screen to an ad.

Embedded ads are marketing messages placed inside non-advertising
products such as video games or news articles to steer readers to branded
goods or services.

Crowdsour cing outsources tasks to an undefined group of peoplein a
community through an open call. Those people most fit to solve problems,
perform tasks and contribute are gathered together to create the best
solution.

Guerrilla marketing follows unusual approaches such as staged
encounters in public places, giveaways of products such as cars that are
covered with brand messages, and interactive advertising where the viewer
can respond to become part of the advertising message.

Meta-advertising is advertising for another advertisement. For
instance, an advertiser will advertise for viewers to watch an ad for a new
product.

Contextual advertising emphasizes  contextually relevant,
unobtrusive ads on a website intended to help users. This has fed the
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increasing trend toward interactive advertising. Many websites, including
the search engine Google, present contextual ads.

Consumer voting through text messages and other innovations of
social networks such as Facebook.

The largest advertising agency conglomerates in the world, known in
the advertising, public relations and marketing professions as The Big Four,
are Interpublic, Omnicom, Publicis and WPP.

Exercise 8. Exercise Match thewordsin bold in the word pairs (1-5) to
their meaning (a—€).

1 publicity stunt a) newspapers and magazines;
. b) ashort phrase that is easy to
2 design features remember:

C) a series of actions intended to
get a particular result;

d) animportant, interesting or
typical part of something;

€) something doneto get people’'s
attention.

3 Honda slogan
4 poster campaign

5 press coverage

Exercise 9. What makes a good TV advertisement? Think about ones
you have seen. Use some of these words.
clever, interesting, funny, inspiring, eye-
catching, original, powerful, strange,

shocking, informative, sexy, controversial.
STRIKING, MIRACLLOUS
SOCIAL FEAM-EP!

A

Read the following text:

What do ads look like?
Advertisements include text, audio, video,
photography and graphic designs. An

effective ad has:
Smart placement where it will be . L
seen by your target audience. s
A compelling headline, which isthe | #3 em & S5
most important technical aspect of your : o e

ad. A powerful headline suggests benefits,
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news, how-to or something curious. Readers scan headlines. If yours
doesn't grab attention, your ad won't be read.

Eye-catching graphics are a means of getting your audience to read
your ad. An attractive graphic and a strong headline will pull a reader or
viewer into your ad.

A focus on the objective with all the elements of your ad working to
persuade consumers to fulfill your one main objective. Having multiple
objectives will confuse people and then they will do nothing.

An irresistible offer including valuable bonuses and risk-free, easy-
pay terms. If your offer seems too good to be true, give a plausible
explanation for your low price. Help purchasers reconcile your offer in
their minds so it makes sense and is believable.

A risk-free offer using testimonials and a strong guarantee. Include
facts and statistics. Consumers are skeptical, so make your ad credible and
risk-free.

A unique competitive advantage tells your prospects why they should
do business with you. Often your unique competitive advantage is the best
benefit you can offer so consider including it in your headline or prominent
placein the ad.

Sling benefitsthat your prospects care about. Ultimately, people
want to gain pleasure or avoid pain, so tel them how your product or
service will help them gain pleasure or avoid pain. They care about what
your product or service will do for them personally. Studies show people
respond better to the fear of loss (pain) then they do to the promise of gain
(pleasure).

Advertorial style makes your ad look like a news story, which will
give it credibility. Advertorials have compelling headlines, lots of
informative, interesting text, quotes and graphics. People are tired of in-
your-face ads and prefer this soft sell today.

A call to action that is explicit and clear, so your customer knows
exactly what to do.

A sense of urgencyto overcome naturally laziness and
procrastination. Lend a sense of scarcity so the customer will act
immediately. Limit the quantity of the product available or the length of
timeit isavailable.

A simple way to respond urges people buy on impulse rather than
logic. Make it easy to do business with you. Because some people like to
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telephone, others like to the Internet, and others will only fax their order,
it'simportant to offer multiple ways to be contacted.

Accountability means don't waste your ad dollars. Track your ads to
see which are pulling better than others.

Exercise 10. Do you think that these advertising practices are
acceptable? Are any other types of advertisement offensive?

- Using children in advertisements

- Using actors who pretend to be ‘ experts

- Using nudity in advertisements

- Using ‘shock tactics' in advertisements

- Promoting alcohol on TV

- Comparing your products to your competitors' products

- An image fl ashed onto a screen very quickly so that people are infl
uenced without noticing it (subliminal advertising)

- Exploiting peopl€ s fears and worries

Exercise 11. You are members of the creative team at alpha.
1. Prepare an advertising campaign for one of the products or services. Use
the Key questions to help you.
2. Present your campaign to the management of the company concerned.
When you are not presenting your campaign, play the role of the
company’ s management. Listen and ask questions.
3. Use the assessment sheet below to choose:
a) the best campaign concept
b) the most effective presentation.
Key questions (advertising team)
What is the campaign’ s key message?
What special features does the product or service have?
What areits USPs (Unique Sdling Points)?
Who is your target audience?
What media will you use? Several, or just one or two?
If you use:
a) an advertisement, write the text and do rough artwork.
b) aTV commercial, use a storyboard to illustrate your idea.
¢) aradio spot, write the script, including sound effects and music.
d) other media, indicate what pictures, text, slogans, etc. will be used.

SUE A
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6. What special promotions will you use at the start of the campaign?

Assessment sheet (manager s)
Give a score of 1-5 for each category: 5 = outstanding,
1 = needs improvement

Campaign concept Presentation
1. Will it get the target audience’ s attention? 1. Was it interesting”
2. Will it capture their imagination? 2. Wasit clear?
3. Does it have aclear, effective message? 3. Wasit loud and clear enough

/ varied in pitch or monotonous?

4. Will it differentiate the product or service? | 4. Was the pace too quick, too
slow or just right?

5. Will it persuade the target audience to buy 5. Was the language fl uent,

the product or service? accurate and appropriate?
6. Will the target audience remember the 6. Did it impress you?
campaign?

Exercise 12. Which of the following statements do you agree with?
1. Peopleremember advertisements, not products.

2. Advertising has a bad infl uence on children.

3. Advertising tells you alot about the culture of a particular society

TEXT 4

MASSMEDIA IN UKRAINE

Exercise 1. Read the following text and translate it.

Ukrainian mass media, which include press, radio and television, are
independent, and the state guarantees their economic independence. There
are more than 4,000 periodical editions in Ukraine now, and new radio and
TV channels, newspapers and magazines appear practically every year.

The role of mass media in our everyday life is enormous. Where do
we get most of the news? From TV or radio news programmes, or from
newspapers. What forms public opinion? Mass media. So they bear great
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responsibility and should always give truthful and unbiased information to
their readers and viewers.

In Ukraine there are several information agencies that supply the
population of the country with the latest news. These agencies are: the
«UKRINFORM» - «Ukrainian National Information Agency», the
«UNIAR» - «The Ukrainian Independent Information Agency
«Respublica», the UNIAN - the Ukrainian Independent News Agency
Interfax- Ukraina» and some others. These agencies havereportersin every
administrative region of our country and in al major foreign countries.
They collect most interesting and important information for the readers of
newspapers and magazines and for the TV viewers.

There are newspapers and magazines for the readers of all ages and
professions, with different interests, tastes and hobbies. For example, those
who are interested in politics can read the newspapers «Day», «Today»,
«Facts», «Grany», «Kyivsky Vidomosty». In these newspapers the readers
can also find information about home affairs, culture and sports. These
publications deal with the burning problems of our present life and history,
and at the same time there you can find amusing stories, crosswords and
puzzles that can entertain you in your sparetime. Enthusiastic sports fans of
Ukraine like the newspapers «Sportyvna Gazeta» and «Komanda» (The
Team»). Thereis a special newspaper for those who live in the country and
are interested in farming - «Silske Zhutya» («The Rural Life»). Daoctors,
nurses and people who are interested in medicine prefer reading the
«Medical Newspaper». There are also magazines for businessmen and
businesswomen, for scientists and gardeners, etc. Those who like to learn
about the new publications in literature can read the magazines «Dnipro»
and «Vsesvit». Teachers have their own newspaper «\Vchitelska Gazeta»,
and specialists of different subjects can buy journals in their special fields.
Young people like to read the newspapers «Kosa», <«Artmozaica»,
«Telenedelya» and others.

Some people buy newspapers and magazines every day, others prefer
to subscribe to them, and in this case these periodicals are delivered to their
homes. Payment for a subscription to newspapers and magazines is
accepted at every post-office.

Ukrainian learners of English can find alot of interesting information
in the newspapers and magazines published in English - «Kyiv Post»,
«News from Ukraine», «Digest».
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Some magazines are published every month, and they are called
monthlies; if they are published every 3 months, they are called quarterlies.
Newspapers are usually published daily or weekly.

Tedevision and radio networks in Ukraine are divided into
government-run companies and private TV and radio companies. The State
TV and Radio Company operates two channels and includes editorial
services that specialize in political analysis, socio-political programmes,
current information, youth and sports programmes. Private channels tend to
broadcast music and news programmes, alot of advertising and talk shows.

Exercise 2. Answer the following questions:

1. Doesyour family subscribe to any newspapers or magazines?

2. Do all the members of your family read newspapers and magazines? Do
they have any preferences?

3. Do your friends and acquaintances prefer to subscribe to periodicals or
buy them in'the news-stands/ news agents?

4. If you read a newspaper or a magazine, do you begin reading from the
very first page or from your favourite sections?

5. Do you have a favourite TV channel? What attracts you in it? Does it
have any specialisation, like a music channel?

6. If you are listening to your favourite radio music channel, are you
irritated when the music is inter-rupted by news?

7. Doyou liketo read gossip in the celebrity columns? Do you think that it
is an intrusion into privacy?

8. What is your opinion about advertising in mass media? Do you like it?
Isit necessary?

9. Some people say that they prefer not to watch or listen to the news
programmes and not to read newspapers because they fed very many
negative emotions afterwards? What is your opinion?

10. If you were offered a choice to watch TV, to listen to the radio, to read
a book or amagazine or newspaper, which would you prefer and why?

Exercise 3. Completethetable" Ukrainian Press'.
National newspapers
Special-interest
Local newspapers

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com
http://www.pdffactory.com

33

Popular newspapers

Popular magazines

Exercise4. Match the following English words with their Ukrainian

equivalents:
1. mass media a) ckapru
2. periodicals b) Heynepemkenicts
3. freedistribution C) He3aMeKHUI
4. advertising d) BTpy4aHHs B OCOOMCTE KUTTS
5. ethnic minorities €) 3acobu MacoBoi iH(popMarrii
6. libd f) mepionuuHi BugaHHS
7. censorship Q) 3anobiraHHs
8. independent h) Ge3komTOBHE PO3MOBCIOHKEHHS
9. complaints i) pexmama
10. intrusion into privacy j) tieH3ypa
11. impartiality K) naxnen
12. prevention [) erHiuHi MeHIIOCTI

Exrcise 5. Find an article from one of your favoutite jour nals. Write an
article review. Some of the most common elements of an articlereview are
described below. Study basic notes.

WRITING AN ARTICLE REVIEW: BASIC NOTES

Theterm article review is not always clear to students who are given
this assignment. Sometimes even journalists ask for a clarification when
they are asked to write an article review. The terms *article summary’ or
‘article critique’ are interchangeable for those seeking how to write an
article review. When the brief is to write one of these pieces, the instructor,
supervisor, or editor must clarify exactly what they would like to read when
it isfinished and submitted.

Generally, an article is given to the person to do areview, critique or
summary. It is often a difficult-to-read article, which requires repeated
reading, and taking of notes. The person doing the article review might
need to look up unfamiliar words and phrases. When exact understanding
has been achieved, notes can be written.
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A plan must be drawn up, and decisions must be made about which
aspects in the article should be addressed. It is usually a formal piece of
writing done according to current accepted conventions. It is not wise to
depart from this without specific directions from the person assigning the
task.

Stepsfor Writing an Article Review

1. Read the article carefully, taking note of words, phrases, and
concepts you need to research, define, and ook up meanings for.

2. Research the terms online or at a library. Take clear notes which
can beturned into paragraphs later.

3. Discuss the topic of the article with someone involved in that field
of endeavor. For example, if the article is about a theater show, visit a
theater and interview an actor or director. If the article is about a coalmine,
visit amining engineer and hold an interview.

4. Collect about twice as much material in notes as you think you
will need to write areview article.

5. Put aside a considerable period of time to include the interviewing
and researching.

6. Begin your drafting, and make sure you adopt a style that either
summarizes, critiques, or reviews the material at hand. A review is much
more than a description: you need to understand, analyze and interpret, and
if you are asked, offer apersonal opinion.

7. 1t is sensible to write the first paragraph last. In this way, your
analysis is presented in an appropriate way. Then put all the paragraphs
together and devise an insightful article review.

Topic Selection

In most cases, your teacher or employer will assign you an article to
review, but sometimes you must choose the topic on your own. Most often,
writers choose articles on topics that are of interest to them. However, if
you don't know exactly what article you would like to review, you can
refer to your acquaintances whose judgment you trust in recommending
appropriate material for your assignment. It can be useful to peer through
textbooks related to your chosen topic, since they often contain useful
references.

When picking an article to review, it is also essential to check
whether its content and treatment appeals to you, and whether you are able
to understand what is written. Read through some excerpts from the article,
paying attention to vocabulary and style to do so.
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Key Pointsto Consider

A summary of the assigned article must be written. The main points
must be enumerated and described in a brief way.

An evaluation of the article must also be provided: this means you
must assess the importance of the article's content.

Thetopic of the article and its relevance to your chosen subject must
be mentioned.

Decide whether the information in the article is important, relevant,
of high standard, and whether it provides new information on the subject it
covers.

Offer an assessment of the quality of the writing.

Y ou must conclude by writing an opinion about how the subject can
be improved, or whether the necessary information is present in the article,
and if it forms a complete picture of the topic.

Do

- understand that the person who assigns an article review will
expect an examination of the argument in the article, not a simple
description.

- try to be as clear and explanatory as you can, using advanced
language and reasoning skills.

- use a style compatible with the article you are asked to review. If it
is scholarly or literary, you must use a formal style. If it is a lighthearted
newspaper or magazine article, you can use a more casua style — but they
must both demonstrate current conventions correctly.

- examine the evidence supporting the argument of the article, check
the references, and give an opinion about their value and quality.

- writeto-the-point paragraphs.

Don’t

- forget to show and define the central concept or premise of the
article in question.

- omit the important opening and closing sentences of influence.
Make sure your thesis statement is valid.

- neglect the observation that you are writing to a brief, and you must
follow it to the letter.

- skimp on reading thoroughly, researching in-depth, and writing
succinctly and clearly.
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Common Mistakes
Absence of emphasis or intention. You must make it clear that your
objective is to make a sound summary, or a critiqgue of writing and
reasoning, or a review of the content and research of an assigned article.
Not allowing enough time to read, look up, and take proper notes.
Duplication of material — do not simply copy what isin the article, or offer
opinions which have already been seen.

Exercise 6. Translate into English:

3MI B VkpaiHi CbhOrOfHI — €aMHA TyONiYHA CTPYKTypa, IO
3a0e3reuye CyCHUIBCTBO CYYacHOI JIETadbHOK 1H(OpMAIi€0 CTOCOBHO
COILiaJIbHO-TIONIITHYHNX, EKOHOMIYHUX, KYJIBTYPHUX acleKTiB 1 T. . BoHH
CTBOpEHi, MO0 MO3WTHUBHO BIUIMHYTH Ha 3araibHy NyONiKy, Big ix
MPOrpeCUBHUX BHIIB, IParHeHs 1 igeais.

VY nanuit yac, Ykpaina Hapaxosye 4000 BujaHb, 110 3MIHIOIOTECS Y
(dhopMax BIACHOCTI, )aHPY, TUIY i nepioguuHocti. [lepioauku He3anexHi i
HE MPOXOJATH LEH3YPH.

HarionansHa pajio- i TeneBi3iliHa Mepeka YKpaiHu CKIaJaeThes 3
yPAZI0BOro Npodiry i HeypsioBoro pazio i komnaniii Th. Ykpaina BxomuTh
0 ckiany MiKHApOAHOTro O0'€JIHAHHS TEICKOMYHIKallii 1 € aKTUBHUM
y4acHUKOM y Mepexi [Hrepbauenns. Okpim nepxaBHoro kanamy "YT-1",
3'ABUIIOCS KibKa MPUBATHHUX TEJEBI3IMHMUX KaHAIIB i pagioctanmii: "1+1",
"larep”. "CTB" Ta iHmi. Cepen ykpaiHCBKHX CHENiaJbHUX MOMYJISIPHUX
iHpopmariitnux arentctB HaiOutbmmMu € YKPIHOOPM (Ykpainceke
Hamionanene  Iudopmaniitne  ArenrcrBo), VYHIAH  (Ykpaincbke
Hesanexue Iudopmariiine ATeHTCTBO), 1 Jaekinbka iHmux. 1Ii areHTcTBa
MalOTh KOPECIOHJIEHTIB 1 penopTepiB YCIOAW B KpaiHi i 3a KOPAOHOM i
MOUIMPIOTH 1H(POPMAILIIIO SIK Y MeXaX, TaK i 3a MeKaMu Y KpaiHH.

Exercise 7. Study basic abstract writing notes.

An abstract is a summary in your own words, of an article, chapter,
or book. It is not evaluative and must not include your personal opinions.
The purpose of an abstract is to give areader sufficient information for him
or her to decide whether it would be worthwhile reading the entire article or
book. An abstract should aim at giving as much information as possible in
as few words as possible.
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THE ABSTRACT SHOULD INCLUDE:

1. Complete bibliographic information.

2. A clear statement of the scope and purpose of a work.
3. A summary of the contents.

4. A statement of the conclusion or results.

SAMPLE ABSTRACT

Timsit, M., and N. Bruyere-DeGeyter. "The Function of Anxiety the
Structure of Personality in Sports Participation: Use of the Rorschach Test
in Comparing Samples of Basketball and Football Players.” International
Journal of Sport Psychology. 8.2 (1977): 128-139.

Examines the relationship between athletes and the structure of the
athletic personality, and more precisely, the importance of the choice of a
gport and athletics in general in the development of the personality. Forty
17-21 year olds (20 football players and 20 basketball players) were
studied, and the data were compared with those from 17 technical school
students of the same age. Data from the sports group were significantly
different from the control group: the sports group showed freer expression,
more aggression, a more evident state of anxiety, and relatively more
effective control mechanisms (kinetic responses). Data for the basketballers
were significantly different from those of the footballers: the basketballers
had a higher tendency toward static kinetics, and the footballers had a
higher anxiety index. Results are discussed in relation to the athletic
capacity specifically called for in particular types of sports: location on the
court in basketball, and active and direct strugglein football.

TEXTS

MEDIA AND DIGITAL LITERACY IN THE XXI CENTURY

Exercise 1. Comment on the following statement. What is the meaning
of medialiteracy?

"Media literacy empowers people to be both critical thinkers and creative
producers of an increasingly wide range of messages using image,
language, and sound. It is the skillful application of literacy skills to media
and technology messages. As communication technologies transform
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society, they impact our understanding of ourselves, our communities, and
our diverse cultures, making media literacy an essential life skill for the
21st century." - (TheAlliancefor A Media Literate America, 2000)

Exercise 2. Read the following text and translate it.

Imagine a world where you receive thousands of messages each day.
These messages are not only from your friends and family, but from
strangers who want to sell you something. Maybe the strangers want to sl
you one of their products or services, or maybe they want to sell you ideas
they believe in. Imagine if these messages were hidden in plain sight, but
you weren't aware of them.

This world isn't one that needs to be imagined, but is in fact the
world in which we live in. The strangers we just imagined aren’t strangers
at all, but instead familiar faces, phrases, and logos we know and love. The
strangers come in the form of advertisements, television programs,
newspaper articles, and even musical lyrics.

These messages from strangers we' reimagining come to usin aform
called media. Media messages are all around us and impossible to avoid.
Each day, we re bombarded by thousands of these messages, whether we
realize it or not. They might be as obvious as a television commercia or
television program, or as subtle as a bottle cap or an internet article. In fact,
even this siteis considered a media message.

With so many media messages hitting us from every angle, it's
important to realize that there is an intended purpose for each of them. The
people responsible for the message you're viewing use creative techniques
to get your attention. They make you become interested in their message,
although you may not have originally paid attention to it.

This is why it's so important for us to not accept these media
messages at face value, but instead to be critical of each and every one
before accepting it. This is because although many media messages may
seem harmless, some messages may pose a threat to you individually, or to
society asawhole.

To be a literate person in the 21st century, you must know how to
read all forms of media and produce them, including visual media, digital
media, social media, New Media, Internet media, mobile media, etc. Plain
old reading and writing of words on paper just isn't enough any more.

Media literacy means understanding and using the media of mass
communication in a pro-active, non-passive, assertive way. It requires an
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informed, critical understanding of the nature of media, the media
technologies, and the impact of media on society and culture. Media
literacy is a fundamental life skill essential for a vigorous democracy. A
media literate person comprehends and uses mass communication
technologies effectively and efficiently to access, analyze, evaluate,
produce and distribute information and entertainment in a variety of
formats by a variety of means.

Media literacy is the ability to access, enjoy, interpret, analyze,
produce, and evaluate messages in all varieties and combinations of print,
visual, and digital formats. Media literate individuals can use
communications media to solve problems. They have a critical, informed
understanding of the way that both individuals and organizations construct
media messages. In addition, they recognize the role of the audience in both
processing those messages and creating meaning from them. They are
aware of the palitical, social, cultural, economic, and educational role of the
mass media in society including knowledge of how media organizations
operate. Through these understandings, media literate individuals are able
to assess their own reationship to the media, and assign value, worth and
meaning to media use and media messages.

Exercise 3. Read the following text. Answer the question: what arethe
Basics of Media Literacy?

Throughout our early childhood education, we were taught to be
literate by understanding to read words. We learned to recite the alphabet
and recognize when these alphabet symbols were combined to create
certain words and sounds.

Today, we must learn to be literate with yet another set of symbals:
the media. Just as learning to read is a process that allows for improvement
over time, such is the case with media literacy.

Media literacy is not an academic skill we learn by studying a book
and then being tested. Media literacy is a process in which media
consumers (everyone is a media consumer to some degree) learn how to
ask questions about the media in hopes of coming to a deeper
understanding of it.

The following is a list of questions people can ask themselves about
media to better understand it and its influence. The list of questions are
organized in a similar manner as those asked by a newspaper reporter
researching a news topic: who, what, where, why, and how.
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Who sent this message to me?

Does the sender have an interest (something to gain) from having
sent this message to me? Does the sender hide this interest?

What are the message's embedded val ues?

All media messages are created with the producer's values embedded
in it. It's practically impossible to receive a neutral, unbiased media
message.

Where was the message placed for my consumption?

Does the message reach me as its target market where it was placed?
Does it say something about methat | am consuming this message where it
was placed? For example, If you read a men's magazine, most of the ads
will be for products that appeal to men.

Why was this message sent?

Possibly one of the most important of these questions. Why did the
media producer find it so important to send me this message? Does the
message try to sell me a product or service? Does the message try to sl me
alifestyle? Most media message try sell you one of two things: a product or
service, or anideology.

How do | view this message and might other people view it?

Since all media messages have embedded values, people whaose
values differ from those of the message's producer will have a different
interpretation of the message. Because of peoplés differing backgrounds
and world experiences, tot everyone experiences media messages in the
same way. Thisis why you may love a movie, and your friend hates it. This
iswhy you may find something funny, and someone else finds it offensive.

Exercise 4. Read thetext.

"DEAR JOEY..."

Joey skipping rocks on the shore of Lake Victoriain Tanzania,
Africa. Joey is a thirteen-year old American teenager who lived ailmost his
entire life in Mwanza, Tanzania on the shores of Lake Victoria in Central
Africa. His parents - natives of Ventura, CA - moved to Tanzania with
their family when Joey was still an infant to work at a local school. Joey
has visited Ventura frequently to spend time with his grandparents and
cousins, but he has spent much more of his life in Africa than in the United
States. Joey has hiked through the snows of Mount Kilimanjaro, the
highest mountain in Africa; has canoed all over Lake Victoria and fished
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and enjoyed the over 400 species of bird life in the area; and has traveled
the famous Serengeti Plain and watched packs of lions, hippos, and zebras
speed across the horizon at sunset. Along with English, Joey speaks
Swahili. He is equally comfortable among the local Africans and the
transplanted Westerners.

Joey and his parents are in most ways a regular American family,
and a visitor from Ventura would not feel out of place in their home or at
their dinner table. But Joey and his parents have lived their lives almost
entirely free of modern American mass media. They have watched very
little television and heard almost no pop music. Joey attends an
international school for Americans overseas and in most waysis a typical
American teenager, except for his lack of knowledge of the most recent
trends. What Joey lacks is specific concrete knowledge of what life is
likein the United States.

But that will be changing soon. Joey's family plans to move back
permanently to Ventura, Californiain August of 2002. They miss lifein
the United States and want to give Joey a more traditional high school
experience. They want Joey to understand what it means to be an
American and to take pridein it; they don't want Joey to grow up to feel
like a stranger in his own country. Joey supports this decision and is
looking forward to it. He wants to learn how to surf, as his father was a
well known surfer in his youth. A noted soccer player, Joey also wants
to compete more generally and widely than is possible in Mwanza. In
fact, he plans to attend Foothill Technology High School! He hopes to
make the Buena High School boy's soccer team! Joey is eager and
excited to return to the United States. But he is a little nervous about
being able to adjust to a different lifestyle and social scene.

Exercise 5. Write a letter to Joey explaining mass media and popular
culturein America. Remember: Joey has almost no experience at all
with television or pop music or media hype! Joey will rely on your
advice to make sense of everything upon suddenly finding himself
immersed in modern media. Explain everything that, in your opinion,
Joey needs to know to navigate successfully and healthily the modern
American mediascape.
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Exercise 6. Study basic annotation writing notes.

An annotation is a brief description of a book, article, or other
publication, including audio-visual materials. Its purpose is to characterize
the publication in such a way that the reader can decide whether or not to
read the complete work. Annotations vary according to their intended use
and their content. They may be descriptive or critical.

Descriptive Annotations describe the content of a book or article
and indicate distinctive features.

Critical Annotations, in addition to describing the contents,
evaluate the usefulness of abook or article for particular situations.

Elements of an annotation:
- Complete bibliographic information.
- Some or all of thefollowing:

Information to explain the authority and/or qualifications of the author.
For example: Dr. William Smith, a history professor at XYZ University,
based his book on twenty years of research.

- Scope and main purpose of the work.

Any biases that you detect.

Intended audience and level of reading difficulty.

The relationship, if any, to other works in the area of study.

A summary comment, eg., "A popular account directed at educated
adults."

- The annotation should be about 100 to 200 words.

SAMPLE ANNOTATION

(1) Trevor, C.O., Lansford, B. and Black, JW. Key

(2004). Employee turnover and job performance: (1) Citation
monitoring the influences of salary growth and (2) Introduction
promotion. Journal of Armchair Psychology. Vol  (3) Aims &

113, no.1, pp. 56-64. Research

(2) In this article Trevor e a. review the (4) Scope
influences of pay and job opportunities in respect  (5) Usefulness
to job performance, turnover rates and employee (to your
motivation. (3) The authors use data gained research/ to a

PDF created with pdfFactory Pro trial version www.pdffactory.com


http://www.pdffactory.com
http://www.pdffactory.com

43

through organisational surveys of blue-chip particular topic)
companies in Vancouver, Canada to try to (6) Limitations
identify the main causes of employee turnover (7) Conclusions
and whether it is linked to salary growth. (4) (8) Reflection
Their research focuses on assessing arange of pay  (explain how
structures such as pay for performance and thiswork
organisational reward schemes. (5) The article is illuminates your
useful to my research topic, as Trevor e al. topic or how it
suggest that there are numerous reasons for will fit in with
employee turnover and variances in employee your research)
motivation and performance. (6) The main

limitation of the article is that the survey sample

was restricted to mid-level management, (7) thus

the authors indicate that further, more extensive,

research needs to be undertaken to develop a

more in-depth understanding of employee

turnover and job performance. (8) This article will

not form the basis of my research; however it will

be useful supplementary information for my

research on pay structures.

“Annotated Bibliography.” TheLearning Centre Academic Skills
Resources. 21 Aug. 2007. University of New South Wales. 15 Nov. 2007.
<http://www.|c.unsw.edu.au/onlib/annotated bib.html>

SAMPLE DESCRIPTIVE ANNOTATION

London, Herbert. "Five Myths of the Television Age." Tdevision Quarterly
10(1) Spring 1982:81-89.

The author explains how television contradicts five ideas commonly
believed by most people, using specific examples seen on television, such
as the assassination of John Kennedy, to demonstrate his points. His
examples contradict such truisms as "seeing is believing”, "a picture is
worth a thousand words", and "satisfaction is its own reward." L ondon uses
logical arguments to support his ideas, and doesn't refer to any previous
works on thetopic: the articleis his personal opinion.
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SAMPLE CRITICAL ANNOTATION

London, Herbert. "Five Myths of the Television Age." Teevision Quarterly
10(1) Spring 1982:81-89.

Herbert London, a Dean at New York University and author of several
books and articles, explains how television contradicts five ideas
commonly believed by most people, using specific examples seen on
television, such as the assassination of John Kennedy, to demonstrate his
points. His examples contradict such truisms as "seeing is bdieving", "a
picture is worth a thousand words", and "satisfaction is its own reward."
London uses logical arguments to support hisideas, and doesn't refer to any
previous works on the topic: the article is his personal opinion. His style
and vocabulary would make the article of interest to any reader. The article
clearly illustrates London's points, but does not explore their implications,
leaving the reader with many unanswered questions.

Exercise 7. Look at the chart. There are five principles of media
literacy. Try to explaine them.

Confiriosted

Celetsrityhood Bealiby

Five Principles
of Media
Literacy

4 Codes and 2 Coafrinnaéroi 3l
Comoapls IFterests
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Exercise 8. Read the following article. Write a descriptive annotation.

Media Literacy in Ukraine: Needs and Possibilities

Millions of Ukrainians begin and end their day with news.
Newspapers and radio in transport, Internet at work, university or school,
TV in the evening at home: the average Ukrainian is surrounded by and
immersed into information everywhere. Advertising and PR influence is
impossible to avoid. Development of information and communication
technologies (ICTs) has brought unique possibilities into a human life: free
flow of information and constant interconnection of people all over the
world made life easier and more engaging. However, the spread of ICTs
has yet another side: today mass media define what we think, what we
need, and how we behave.

In Ukrainian society, these tendencies have turned into a major
problem due to circulation of unfiltered information, low quality of mass
media content, use of mass media as an instrument of manipulation,
copyright issues, and poor media usage skills. These problems arerelated to
the low media culture and media literacy in particular. For a mass
communication specialist, al the ambiguous, harmful influences are
obvious, but it is not the case with the average Ukrainian. Thus, it is
necessary to promote media literacy in Ukraine through media education.

Media literacy movement is becoming more and more active in
recent years, so the concept of media literacy evolves constantly. Primarily,
it should be understood from the point of view of a communication model
asit isproposed by J. M. Perez Tornero and Tapio Varis, “Medialiteracy is
the process of assimilating and using the codes involved in the
contemporary media system as wel as the operative skills needed to
properly use the technological systems on which these codes are based”.
Another definition by Tornero enhances view of media literacy providing a
civil context for it. Tornero argues that the ultimate purpose of media
literacy is turning citizens into aware, critical, and productive information
consumers. Media literacy is considered to be a life-long education; most
needed skills are formed mainly in a natural and spontaneous way.
However, media literacy may and should be systematically promoted as a
part of a forma education curriculum. In Ukraine the new educational
reform is coming forth, and it is an appropriate opportunity to include
media education into the innovations. Evidently, this step would require
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awareness of the problem on the one hand and mobilizing of substantial
resources on the other hand.

Unfortunately, media literacy problem does not occupy one of the
prominent places in people’s minds, so the reform may cause objections
that it demands much funding, while Ukraine has more urgent problems.
However, the urgency of media literacy promotion is often underestimated.
Mass media in Ukraine greatly influence Ukrainians way of thinking,
behaviour, values, and even mentality. According to the recent research
Media Culture of Ukrainian People conducted by the Laboratory of Mass
Communication Psychology and Media Education under Ukrainian
National Academy of Pedagogical Sciences, 80% of Ukrainians prefer
television as information and entertainment resource. The same research
informs that 67% of adults, 49% of schoolchildren, and 33% of students in
Ukraine pattern their behaviour on people from the screen, while the
content of proposed TV programs and shows is manipulative, violent, rude,
and sexually explicit to a considerable degree. “It is a planned, stage-
managed, and conservative world where manipulative technologies
dominate and where there is no place for true exploits and flight of
thoughts. It is delusion, moving comics, perfect ground for dissemination
and support of all possible illusions,” says Andriy Bondar, Ukrainian poet
and publicist, in the interview to the web-portal Media Literacy. Non-
government organizations Telekrytyka and the Institute of Mass
Information publish monthly the results of Ukrainian media monitoring on
web-portal Media Literacy. According to this monitoring, only in February
2011 there were 474 materials of sponsored or censored character on 8
Ukrainian major TV channels. Whereas research on media literacy of
Ukrainians conducted under the program U-Media shows that only 48.1%
of Ukrainians know about sponsored materials in media and are able to
distinguish them. All aforementioned facts show that Ukrainian media do
not correspond to high standards of information society on the one hand,
and most Ukrainians are vulnerable to its negative influences on the other
hand. This gap must be recognized and removed as soon as possible since
Ukraine declares to be oriented towards democratic and information
society. Furthermore, the idea of media education implementation was
unanimously approved by adults, students, and pupils, according to the
Media Culture research that illustrates certain level of awareness of media
literacy problem and necessity to solveit.
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Since ICTs are developing rapidly nowadays, the need to be
competent in the use of up-to-date mass media is constant in order to be
competitive and successful in study, in work, and in the everyday life
challenges. School and student years are the periods when main skills and
personality in whole are being formed: that is why it is vital to teach
children and youth creative and communicative skills, critical thinking, and
problem-solving capacity. Hence, media education is necessary during all
education period from elementary school to university. According to
common world practices, media literacy can be taught as a separate
discipline or be integrated into other courses. Apparently, development and
implementation of comprehensive educational program on media literacy
demands much time, efforts, and money. Nonetheless, this work might be
facilitated by addressing international framework and experience. Concept
of media education as a formal way to promote media literacy is not new.
First attempts to introduce media education took place in the United
Kingdom in 1930s. Since 1970s, media education has been included into
curricula of other European countries such as Denmark and Sweden. Today
many researchers, international organizations, and governments work on
media education issue. Joining any of specialized NGOs opens an outlet to
professional consultations, methodology base, resources, and any other
needed help.

In 2008 under the initiative of UNESCO, the core program for
teacher training was developed. A few data portals such as medialit.org,
medialiteracy.com or mediaeducation.net exist, and one can find lessons
outlines, ideas, videos, and other helpful materials for educators there.
European Commission offers European Teacher Training Courses in media
education. Ukraine could apply the best existing practices in order not to
organize the whole system from scratch. Moreover, in 2010 the Institute of
Social and Political Psychology of Ukrainian National Academy of
Pedagogical Sciences published the Conception of Media Education
Implementation for public discussion. Therefore, first preiminary steps
towards implementation of media education in Ukraine have already been
taken, and the basis for further development of the question is available.

In conclusion, it is appropriate to emphasize that in the most
developed democratic countries such as the United Kingdom, Denmark,
Germany, Canada, and many other nations, media culture and media
education issues have already been put on the agenda. For Ukraine it is not
only possible but necessary. Tornero and Varis state that media literacy “is
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crucial to the attainment and consolidation of democracy. Today, media
literacy is one of the key prerequisites for the exercise of full, active
citizenship, and it is one of the spheres inside which intercultural dialogue
should be promoted.”

As Ukraine strives for democracy and devel oped society, we should
address the media culture problem immediately. Media literacy should be
introduced as a part of formal education curriculum during the forthcoming
educational reform. As media literacy and media culture in general concern
values, behaviour, and competence of Ukrainian people, urgency and
importance of the problem should not be underestimated. Appealing to best
international practices, cooperating with international organizations, uniting
Ukrainian public and professional initiatives into a powerful framework,
Ukraine will obtain educated, critical, progressive, and active nation as a
result. Kristina Karabelesh

Exercise 9. Analyze eight essential elements of digital literacy.

cultural;
cognitive; Cu Cn Co
COFIStI’UCtive; Lusrrs Cewrriieacive B v o

communicative;
confident;
creative critical: The

civic of Digital Literacies

BE8d

Exercise 10. Explane the notion of “digital literacy umbrella’.
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ESSAY TOPICS

Impact of Mass Media on Individuals, Society, and Culture
The Manipulation of Mass Media

Is Mass Media Harming our Society?

The Social Benefits of Mass Communication

Mass Media Enslavement and Stupidity

Is Body Image Affected By Mass Media?

Mass Media's Political Power

The Evolution of Technlogy and Mass Media

The Role of Mass-Media in the Contemporary World

The Influence of Mass Media on Y outh Culture

. Mass Media Violence and the Effect on Children

Influence of Mass Media Ideals on Eating Disorders
Mass Media and Its Effects on Gender Stereotypes

Protecting Oursdves from Media Manipulation: The Use of

Alternative Media as an Information Source

15.
16.

Public Opinion and Television

The Content of Mass Media Is Determined by Those Who Own the

Media

17.

The Real-World Effects of Virtual Violence: Perspectives on Video

Games and Mass Media

18.
19.
20.
21.
22.
23.
24,
25.
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Media Consolidation

Digital Storytelling.

The Global Literacy Challenge.

Digital Development.

TheWorld's Literacy.

What |Is Digital Pedagogy And Why Do We Need One?
Information Literacy.

Internet Privacy.
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