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The relevance of the article is that in the modern economy, the tourism industry is of

strategic importance for the development of the region’s economy. To increase

competitiveness in the markets, the economy of the Zaporozhye region needs the

development of components of the tourism cluster.  This development can help to quickly

adapt to changes in the external environment and compensate for the lack of jobs in other

sectors of the economy. Zaporizhzhya region is an attractive investment area with a developed

industrial complex and infrastructure. In accordance with the Regional development strategy

of the Zaporizhzhya region for the period until 2020, the main strategic goals are to

stimulate investment attraction, the development of small and medium-sized enterprises,

and the development of domestic tourism. The purpose of the research is to clarify the

essence of the category “tourist cluster”, determine the characteristics of the tourist potential

of the Zaporizhzhya region, form a SWOT-analysis of the tourist cluster of the Zaporizhzhya

region, develop new and improve the existing directions of tourist routes as part of the

Zaporizhzhya region development Strategy for the period until 2020. The indicators of the

tourist industry of the city of Zaporozhye are analyzed. Tourist routes for a duration of 2

days by thematic species are proposed. The article suggests directions for the further

development of the tourism cluster of the Zaporizhzhya region. In particular, the travel

product “Travel to Zaporizhzhya Region / “Welcome to Zaporizhzhia Land” with the

corresponding routes. The following types of tourist routes are proposed: Cossack, industrial,

cultural and educational, green, recreational religious and geological tourism.
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Introduction

In modern conditions, the economic role of
tourism in the socio-economic development of the
economy gradually grows. The tourist cluster of
Zaporizhzhya and Zaporizhzhia region is an effective
form of regional development of innovative processes.
Such type of associations is able to form characteristic
economic space which executes the functions of
important elements of the global system. These
associations expand the areas of free trade, free
movement of people and capital. Competitiveness
in the domestic and international markets of the
region’s economy requires the development of
components of the tourism cluster.

Formulation of the problem

The research topic is related to the strategic
importance of tourism for the development of the
region’s economy and the growth of its role in the
structure of the global economy. Tourist clusters

connected with hotel business, transport, agriculture
and food production.  The basic tasks of economic
activity of tourist industry of region is creation of
tourist product and grant of tourist services, forming
of market of tourist services, improvement of
infrastructure of tourism, development of domestic
and foreign tourism. It is important to analyze the
dynamics of economic indicators of the tourist cluster
of Zaporizhzhia region and to identify its strengths
and weaknesses using the method of SWOT analysis.
This analysis can help to quickly adapt to changes
in the environment and to develop measures to
improve tourist routes. It confirms actuality of the
chosen topic of the scientific research.

Analysis and research of publications

The problems of tourist cluster development
were considered in their works by scientists like Porter
M., Gerasimenko V., Timchyshyn-Chemeris Y.,
Zaitseva V., Basyuk D., Teletov O., Muzichenko-
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Kozlovskaya O., Zheleznyak A. and others [1–9].
Basyuk D. notes that the development of tourism
potential can activate investment activities, increase
revenues to regional budgets, increase employment,
increase demand for domestic goods [4, 17]. Topalova
O. notes that green, rural, industrial, ethno-tourism
and other types of domestic and foreign tourism are
gaining popularity [10, 113]. The potential of their
development is represented by a considerable amount
of tourism and recreational resources, which the
Zaporizhzhia region possesses. But, despite the rapid
development of new tourism destinations, the list
above does not include geological tourism. In the
Regional development Strategy of Zaporizhzhia
region for the period up to 2020, it is noted that the
development of domestic tourism is one of the main
strategic goals [11]. According to the regional
development Strategy of the Zaporizhzhia region for
the period up to 2020, the main strategic goals are
to stimulate investment attraction, development of
small and medium-sized enterprises, development
of domestic tourism. The analysis of literary sources
[5,6,7] confirms the relevance of researching the
advantages of the cluster model of tourism business
organization. There is a certain amount of research
on the development of the tourism cluster.  This
theme needs further research.

Tourism is an important factor in ensuring the
economic growth of the country as a whole and its
regions in particular. Experts note the steady growth
of its role in the structure of the global economy [8,
108]. The tourism sector remains one of the least
explored in the world economy. Therefore, exploring
the opportunities and experience of implementing a
tourism cluster is important.

The purpose of the article

The purpose of the research is to investigate
the essence of the tourist cluster category and further
refine the structure of the tourist cluster. It is
important to consider the indicators of the tourism
industry of the city and to analyze the strengths and
weaknesses of the tourism cluster of Zaporizhzhia
region. The rationale for domestic and foreign tourism
development in the region requires the development
of new tourist products. These measures are part of
the regional development Strategy of Zaporizhzhia
region until 2020.

Statement of the main material

The tourist industry needs to be supported and
developed at the state level. Its economic activity is
to ensure efficient use of existing and create a new
logistics base for tourism. This will increase budget
revenues and increase employment. The main tasks
of economic activity of the tourist industry of the
region are as follows: creation of tourist product and
provision of tourist services, formation of the market
of tourist services, improvement of tourist

infrastructure, development of domestic and foreign
tourism. A tourism cluster is a concentration in a
specific area of tourism enterprises. These companies
cooperate with each other to create a tourism product.
Enterprise groups share tourism resources,
infrastructure, the labor market, and complement
each other. Leading role in the tourism cluster is
played by tourism enterprises that export services
outside the region, country [2]. The tourist industry
has its own specific features. It includes a number of
tourist sites (hotels, catering establishments, tourist
complexes, transport companies, etc.) where you can
trade in both goods and services. The tourist product
can only be used at the place of its production. The
tourist product has three main components: tourist
excursion services, excursions, consumer goods.
Excursions include accommodation, meals,
transportation, excursions and other services related
to the purpose of the trip. A tourist trip is a trip
where the purpose of staying outside the permanent
residence is realized. Tourist services depend on the
tourist potential of a certain area. The tourist potential
of the territory is a complex multidimensional
concept that encompasses a range of natural, cultural
and historical resources. In order to develop tourism
in a particular area, there must be interaction between
all links in the tourist industry. A cluster is one type
of cooperation that can produce the expected positive
results. As a result of references research [4,5,6] it
was established that the main advantages of the cluster
model of organization of tourist business in the region
include:

– the impact of the scale of economic efficiency
of joint activities of enterprises integrated into the
tourist cluster;

– increasing the competitiveness of the regional
tourist product;

– increase of investment attractiveness of the
region, promotion of innovative investment projects
in the sphere of tourism;

– coordination of efforts of government,
business and public organizations to develop tourism
infrastructure;

– reduction of the cost of tourist services at
the expense of preferences for cluster participants,
exchange of resources, coordination of business
strategy and tactics;

– marketing and advertising activities,
participation in tourist exhibitions and fairs,
development and promotion of the tourism brand of
the regions;

– expansion of opportunities for development
of innovative forms and directions of tourist activity.

In the structure of the tourist cluster it is
customary to allocate four main sectors (Fig. 1).
 But this structure is not permanent.

A tourist cluster shows by itself the group  of



66 ISSN 2415-3974. Åêîíîì³÷íèé â³ñíèê ÄÂÍÇ ÓÄÕÒÓ, 2019, ¹ 2(10)

Tkachenko A.Ì., Sevastyanov R.V., Andriychuk G.V.

enterprises  concentrated on certain territory
industries of tourism and industries (health
protection, connection, transport) related to it, which
complement each other in the process of creation of
complex tourist product of region. Cluster
associations are a very effective form of regional
development and a form of organization of innovative
processes. In this case, not individual companies
compete in the market, but complexes that can
reduce their own costs due to the joint technological
cooperation of companies.

In 2017, Zaporizhzhya tourist companies
provided services to 47 675 people. It is 18.1 percent
more than in 2016. On average, tourists spend eight

days in Zaporizhzhya. Of all tourists, 11864 are
foreigners [12]. For the period from 2014, an increase
in the amount of travel tax receipts in the city budget
was recorded. Information on quantitative indicators
is systematized on the basis of information provided
by the Tourist Information Center of the city of
Zaporizhzhya (Fig.2).

Tourist tax is actually the only direct economic
benefit of visiting tourists. This indicator is constantly
increasing. It is also important to understand that
an increase in the number of tourists and tourism
tax, respectively, leads to a more effective synergistic
interaction between the cluster components.
Investigation of scientific information on the

Fig. 1. The structure of the tourist cluster (developed by the authors on the basis of [2, 7])
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Fig. 2. Dynamics of tourist collection of Zaporizhzhya city in 2014–2018, person
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Table  1

SWOT analysis of tourist cluster of Zaporizhzhya region

Strengths Weaknesses 

1. Presence of unique cultural-historical heritage – history, 

culture, traditions of Zaporizhzhya Cossacks. 

2. The presence of well-known potentially branded objects 

and cultural-historical phenomena (Khortytsia Island, 
Dnipro River, DniproGES, Zaporizhzhya Cossacks, etc.). 

3. Favorable transport and logistics location of the city, 

transport accessibility of the city by all modes of transport. 

4. Significant transit tourist flow, the potential of which  

is practically not used today.  

5. Presence of  historical, cultural and tourist-recreational 

resources on the territory of the region.  

6. Available potential for the development of several areas 

and forms of tourism on a wide range of topics and for 
different categories of consumers. 

7. Considerable internal demand of inhabitants on services 

of local tourism and excursion activity   

8. High level of development of economy of city on the 

whole, volume and structure of city budget, and also 

human, financial and other resource potential. 

 9. Availability of protected area objects and territories 

within the city. 

10.  Specific spatial planning of the city, combination of 

urban development with recreational areas. 

 11. The Dnipro River as a water artery, a recreation area 
and a place for various events, a stop point for cruise ships. 

12. Own power, industrial and build powers.  

13.  High concentration of human capital, availability of 

scientific institutions and student youth. 

1. Insufficient development of tourism infrastructure. Low 

quality of commercial and individual municipal services 

(transport, public toilets, street cleaning)  

2. Weak informational support of the tourism industry, 
including insufficient representation of the city in the open 

information space (Internet, all-Ukrainian mass media, 

outdoor advertising, etc.).  

3. Non-use of tourist potential of the region, intra-regional 

and interregional cooperation for the development of the 

tourist industry of the city. 

4. The current lack of well-known tourist-attractive events  

of national and international importance with the current 

demand, marketing and other resource support.  
5. Insufficient number of modern newly built tourist-

attractive objects in the field of entertainments, recreation, 

family holidays and other mass entertainment events.  

6. Non-use of opportunities for alternative financing of 

projects in the field of tourism development and related 

industries (projects of international technical assistance, 

sponsorship, grants). 

7. Low level of cooperation, partnerships, clustering of 

services There is no productive link between city and 

regional tourist organizations.  

8. Problems with urban improvement, high "natural" litter 
and neglect of certain territories. 

9. Low activity of the community of the city as a whole, 

including in the field of tourism, services, development of 

client-oriented small and medium business. 

10. Image of Zaporizhzhya as an industrial center with a 

high level of pollution. 
Opportunities Threats 

1. Availability of modern information technologies and 

their further development. 

2. Increased demand for tourism products in the domestic 

market. 

3. The proximity of regional centers and other settlements 

with a total number of more than 10 million people (as 

markets) 

4. Availability of a transit tourist flow through 

Zaporizhzhya (to the Black Sea and Azov coast) 
5. Further development of partnerships with twin cities. 

6. Interested in the historical and cultural heritage of the 

Ukrainian diaspora, and foreign representatives of other 

national minorities living in Zaporizhzhya. 

7. Alternative sources of project financing (local 

government support funds, international technical 

assistance projects) 

8. Horizontal cooperation with other cities and regions 

(directly, through association of cities and other 
associations) 

9. The presence of demand from tourists in the field of 

cognitive, industrial and "green" tourism. 

1. Unsatisfactory state of the country's transport 

infrastructure, low quality of transportation services. 

2. Budget deficit, inability to finance projects due to unfair 

distribution of the "center-region" budget 

3. Competition from other cities and regions of Ukraine. 

4. The deterioration of the ecological situation in the city 

(region). 

5. Ineffective state administration of the tourism industry 

as a whole. 
6. The deepening of macroeconomic crisis phenomena in 

the national and world markets. 

7. Lack of support of government initiatives in the field of 

tourism development by business and public, central 

authorities. 

8. Closeness to combat operations in the east.  

9. Lower consumer purchasing power and demand for 

travel services. 
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functioning of the tourist cluster allowed to formulate
a matrix SWOT-analysis of the tourist cluster of
Zaporizhzhya region (Table 1).

The Zaporizhzhya region has the potential for
developing a tourist cluster. However, this potential
can be solved in the conditions of system
development of the territory with the solution of
infrastructure problems, synergistic interaction of the
constituent clusters of Zaporizhzhya region and
related investments.

The city of Zaporizhzhya currently operates a
tourist information center. The brand of the city
«Seven Ways to Advent» was developed. However,
at the level of the Zaporizhzhya region issues of
distillation, its branding in our opinion is not
developed enough. Therefore the development of
tourist routes in the Zaporozhia region and promotion
of tourist products among Ukrainian and foreign
tourists is actual.

From the marketing position of tourist
destination you can consider the Zaporizhzhya region
as a tourist product, offered for sale in the form of a
complex of material and immaterial attractions. They

can be: sights of history, architecture, folk art (life,
folklore, products and products of traditional areas
of the industry and activities), nature, events, etc.
The work suggests such tourist destinations with the
corresponding routes.

For further development of tourist cluster of
Zaporizhzhya region you can offer tourist product
«Welcome to Zaporizhzhia region» with the following
types of tourist routes: Cossack, industrial, cultural
and educational, green, recreational, religious and
geological tourism. In the framework of Cossack
tourism, for the purpose of developing a cluster of
the Zaporizhzhya region, two-day tours are offered
for domestic and foreign tourists to choose from.
The authors believe that such a term is optimal given
the strengths and weaknesses of the cluster of the
Zaporizhzhya region.  Thus, tourists can choose tours
based on their preferences.

The work proposes such components of the
“Welcome to Zaporizhzhia Land” tourist product
as Cossack tourism, industrial tourism, museum
tourism, green tourism, recreational tourism, religious
tourism, geological tourism. Let us consider them

Table  2

The proposed routes of Cossack, industrial and museum tourism within the tourist product «Welcome to Zaporizhzhia
Land» (approximate route time – 2 days)

Nо. Routes of Cossack tourism Routes of industrial tourism   Routes of museum tourism 

1 

– Museum of the Zaporizhia Cossacks 

– “Zaporizhzka Sich” cultural 

complex 

– Theater of Cossack Fighting "Sich 

Cossacks" 

– Horse Theater "Zaporozhye 

Cossacks" 

–  Museum of Automobile 

Technology "Phaeton" 

– JS “Zaporizhstal” 

– DniproGES 

– Museum of Engineering. 

Boguslayev 

– Zaporizhia Automobile Building 

Plant "ZAZ" 

– Zaporizhzhya regional museum of 

local history 

– Tokmak museum of local history 

– Polohi museum of local history 

– Gulyaypil local history museum 

– Berdyansk museum of local history

2 

– Museum of the Zaporizhia Cossacks 

– Zaporizhzhya Sich cultural complex 

– Theater of Cossack Fighting "Sich 

Cossacks" 

– Horse Theater "Zaporozhye 

Cossacks" 

– Museum of Navigation “Chaika” 

– Phaeton Museum of Technology 

– SC “Zaporizhia Ferroalloy Plant” 

– DniproGES 

– Boguslayev Museum of 

Engineering 

– Energodar, Zaporizhzhya NPP 

– Museum of Experiments 

– Theater-Laboratory of 

Contemporary Art "VIE" 

– Orekhov Local History Museum 

– Memorial House Museum. 

Schmidt 

– Museum "Podvig" 

3 

– “Zaporizhzka Sich” cultural 

complex 

– Theater of Cossack Fighting "Sich 
Cossacks" 

– Horse Theater " Zaporizhia 
Cossacks" 

– Museum of Navigation “Chaika” 

– Zaporozhye confectionery factory 

– Aqua Fontana LLC 

– bakery "Harvest" 
– Distillery “Khortytsa” 

– PJSC “Carlsberg”  

– Burlay Museum of Applied 

Ceramics and Painting 

– Theater Laboratory of 
Contemporary Art "VIE" 

– Zaporizhzhya Art Museum 
– Brodsky Art Museum 

– Schmidt Memorial House Museum 

4 

– Museum of the Zaporizhia Cossacks 

– “Zaporizhzka Sich” cultural 

complex 

– Horse Theater "“Zaporizhzka Sich”  

– Museum of Navigation “Chaika” 

– DniproGES 

– JS “Zaporizhstal” 

– JS  “Zaporizhia Ferroalloy Plant” 

– "ATTA" Ltd. Porcelain Factory 

– Energodar, Zaporizhzhya NPP 

– “Victoria” History Museum of 

Weapons History 

– City Museum of Local History 

– The “Kamyana mogyla” Museum 

– Berdyansk History Museum 

– Museum "Podvig" 
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in greater detail. In the table 2 shows the proposed
routes of Cossack, industrial and museum tourism
within the «Welcome to Zaporizhzhia Land» tourist
product.

Within the framework of Cossack tourism,
alternative two-day tours for domestic and foreign
tourists are offered in order to develop the cluster of
Zaporizhzhya region. Such a term is optimal
considering the strengths and weaknesses of the
cluster of Zaporizhzhya region. Tourists can choose
tours based on their preferences. Table 3 presents
the proposed routes for green, recreational and
religious tourism.

Green tourism is gaining popularity in Ukraine
and in the world. It is interesting for both adults and
children, and can be important and interesting for
people with disabilities. Religious tourism has its own
peculiarities, including: seasonal with date-specific
attachment.

Religious tourism is of social importance. This
refers to the promotion of religious freedom and
tolerance in society.

The great advantage for the development of
the region is that the tourism industry has a multiplier
effect.For example, the development of rural tourism
has a positive effect on the development of other
related businesses such as: equipment rental,
construction business, passenger transportation,
supply of products, sale of ethno-cultural things. On
the whole, it is possible to distinguish such positive

economic and at the same time social functions of
development of tourism cluster of Zaporizhzhia
region:

– creation of new workplaces is for a local
population;

– promotion of traditional forms of nature
management, production of environmentally friendly
food;

– increased investment in both infrastructure
and service and nature conservation;

– increase in the welfare of the local population
and the development of special education aimed at
acquiring tourism and environmental professions;

– development of handicrafts;
– development of local self-government;
– formulation of development plans «from the

inside», taking into account the interests of local
residents.

Zaporizhzhya region has a diverse geological
structure that can become the basis for the
development of geological tourism. According to the
authors, particular attention should be paid to
«geological tourism» or «geotourism». This is actually
a completely new term for Ukraine.

In Zaporizhzhya region, 34 geological
monuments can be singled out. Therefore, it can be
argued that the Zaporizhzhya region has the potential
for the development of geological tourism. Among
them, 14 have the status of geological monuments

Table  3

Green tourism, recreational and religious tourism routes within the “Welcome to Zaporizhzhia Land” tourist product

Nо. Green tourism routes Recreational tourism routes Routes of museum tourism 

1 

– Ostrich farm "Strauss-South" 

– Aquazoo Petropol 

– Zoo in Vasylivka 

– Peterzon Farm 

– Estate of Popov 

– Stone Graves Reserve 

– Ascania Nova Reserve 

– Buddhist stupa 

– Armenian Church 

– Highlight Rose Synagogue 

– Church of Peter and Paul 

– A monastery in honor of Ambrose 

Optinsky 

2 

– Green mansion "Alley of roses" 

– Scythian Megalithic Park 

– “Safari” Zoo 

– Peterzon Farm 

– Biryuchi Island 

– healing sources of Terpenie 

– “Panske” lake  

– healing springs at Schastlivtsevo 

– Church of the Transfiguration 

– Sanctuaries of Khortytsia 

– burial mound “Skifski stan” 

– Monument to Prince Svyatoslav 

– The place of Svyatoslav's death 

3 

– Ostrich farm "Strauss-South" 

– Green estate "Pearl of the steppe" 

– “Safari” Zoo 

– Burial mound “Skifski stan” 

– “Kamyana mogyla” reserve 

– Ascania Nova Reserve 

– healing springs at Schastlivtsevo 

– Biryuchi Island 

–  Stonehenge of Kichkas 

– St. Nicholas Temple 

– Church of St. Nicholas 

– Holy Assumption Convent 
– Church of the Nativity of the 

Blessed Virgin 

4 

– Green estate "Divosvit" 

– Aquazoo Petropol 

– Zoo in Vasylivka 

– Peterzon Farm 

– “Panske” lake  

– Estate of Popov 

– healing sources of Terpenie  

– “Kamyana mogyla” reserve 

– Church of St. Nicholas 

– Sanctuary of God the Most 

Merciful Father 

– Highlight Rose Synagogue 

– Holy Intercession Cathedral 

– Cathedral of the Holy Trinity 
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of local significance. They do not have the established
visiting regime, which facilitates their visit and
promotes the development of geological tourism in
the Zaporizhzhya region.

Conclusions

The development of tourism is gaining
momentum in the world. Zaporizhzhya region has a
great potential for development in the field of tourism.
However, this potential is not well-known and needs
to be promoted in Ukraine and in the international
tourist services market. Zaporizhzhya region today is
one of the main centers for the development of
Ukraine’s economic, technological and intellectual
potential. Zaporizhzhya region is among the most
attractive regions of Ukraine for investing due to its
large industrial potential, the availability of natural
resources, its own energy resources, high scientific and
technical potential, developed transport infrastructure,
developed banking system and access to the markets
of Ukraine, countries of Europe and Asia.

It is determined that the development of tourism
potential of the region is promising for the economy
of Zaporizhzhya region. Increasing the number of
tourists and, accordingly, the tourist charge leads to
a more efficient synergistic interaction of the cluster
components. The essence of the category «tourist
cluster» is researched in the article. The features of
tourism potential of Zaporizhzhia region are
determined. As a result of the SWOT-analysis of the
tourism cluster of Zaporizhzhia region, it was
established that Zaporizhzhia region has the potential
for the development of the tourism cluster. To
develop this potential, synergistic cooperation of
elements of the cluster of Zaporizhzhya region and
corresponding investments. However, along with such
strengths as the unique cultural and historical heritage
and geographical location, there are threats to the
tourist flow, namely poor state of transport
infrastructure of the country, poor quality of
transportation services, deterioration of the
environmental situation in the city, close distance
to hostilities in the east of the country.

The scientific novelty is that in order to unveil
the economic potential of the development of the
tourism cluster of Zaporizhzhia region, the tourist
product «Welcome to Zaporizhzhia Land» with
appropriate routes was proposed. The indicators of
the tourism industry of the city of Zaporizhzhya and
Zaporizhzhia region were analyzed, as well as the
trends of increase of tourist tax. The authors suggested
tourist routes on thematic types of tourism. The
following types of tourist routes are offered: Cossack,
industrial, cultural and educational, green,
recreational, religious and geological tourism.
Increasing tourist routes will contribute to the
economic development of the tourist cluster of
Zaporizhzhia region.
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Òêà÷åíêî À.Ì., Ñåâàñòüÿíîâ Ð.Â., Àíäð³é÷óê Ã.Â.

Àêòóàëüí³ñòü òåìè äîñë³äæåííÿ ïîâ“ÿçàíà ç òèì, ùî  ó
ñó÷àñí³é åêîíîì³ö³ òóðèñòè÷íà ãàëóçü ìàº ñòðàòåã³÷íå çíà÷åí-
íÿ äëÿ ðîçâèòêó åêîíîì³êè ðåã³îíó. Äëÿ ï³äâèùåííÿ êîíêóðåí-
òîñïðîìîæíîñò³ íà âíóòð³øíüîìó òà ì³æíàðîäíîìó ðèíêàõ
åêîíîì³êà Çàïîð³çüêî¿ îáëàñò³ ïîòðåáóº ðîçâèòêó ñêëàäîâèõ
åëåìåíò³â òóðèñòè÷íîãî êëàñòåðó. Òàêèé ðîçâèòîê ìîæå äî-
ïîìîãòè øâèäêî ïðèñòîñîâóâàòèñÿ äî çì³í ó çîâí³øíüîìó ñå-
ðåäîâèù³ òà êîìïåíñóâàòè â³äñóòí³ñòü ðîáî÷èõ ì³ñöü â ³íøèõ
ãàëóçÿõ åêîíîì³êè. Çàïîð³çüêà îáëàñòü º ³íâåñòèö³éíî ïðèâàá-
ëèâîþ òåðèòîð³ºþ ç ðîçâèíóòèì ³íäóñòð³àëüíèì êîìïëåêñîì
òà ³íôðàñòðóêòóðîþ. Çã³äíî ç³ Ñòðàòåã³ºþ ðåã³îíàëüíîãî ðîç-
âèòêó Çàïîð³çüêî¿ îáëàñò³ íà  ïåð³îä äî 2020 ðîêó îñíîâíèìè
ñòðàòåã³÷íèìè ö³ëÿìè º ñòèìóëþâàííÿ çàëó÷åííÿ ³íâåñòèö³é,
ðîçâèòîê ìàëîãî òà ñåðåäíüîãî ï³äïðèºìíèöòâà, ðîçâèòîê âíóò-
ð³øíüîãî òóðèçìó. Ìåòîþ äîñë³äæåííÿ º óòî÷íåííÿ ñóòíoñòi
êàòåãîð³¿ «òóðèñòè÷íèé êëàñòåð», âèçíà÷åííÿ îñîáëèâîñòåé
òóðèñòè÷íîãî ïîòåíö³àëó Çàïîð³çüêî¿ îáëàñò³, çä³éñíåííÿ
SWOT-àíàë³çó  òóðèñòè÷íîãî êëàñòåðó Çàïîð³çüêî¿ îáëàñò³,
ðîçðîáêà íîâèõ òà óäîñêîíàëåííÿ ³ñíóþ÷èõ íàïðÿì³â òóðèñòè÷-
íèõ ìàðøðóò³â ó ðàìêàõ Ñòðàòåã³¿ ðåã³îíàëüíîãî ðîçâèòêó
Çàïîð³çüêî¿ îáëàñò³ íà  ïåð³îä äî 2020 ðîêó. Ïðîàíàë³çîâàíî
ïîêàçíèêè òóðèñòè÷íî¿ ãàëóç³ ì³ñòà Çàïîð³ææÿ. Çàïðîïîíî-
âàíî òóðèñòè÷í³ ìàðøðóòè íà 2 äîáè çà òåìàòè÷íèìè âèäà-
ìè. Â ðîáîò³ çàïðîïîíîâàíî íàïðÿìè ïîäàëüøîãî ðîçâèòêó
òóðèñòè÷íîãî êëàñòåðó Çàïîð³çüêî¿ îáëàñò³, à ñàìå òóðèñòè-
÷íèé ïðîäóêò «Ìàíäðóé Çàïîð³çüêèì êðàºì» / «Welcome to
Zaporizhzhia Land» ç â³äïîâ³äíèìè ìàðøðóòàìè. Çàïðîïîíîâà-
íî òàê³ âèäè òóðèñòè÷íèõ ìàðøðóò³â: êîçàöüêèé, ³íäóñòð³-
àëüíèé, êóëüòóðíî-ï³çíàâàëüíèé, çåëåíèé, ðåêðåàö³éíèé, ðåë³-
ã³éíèé òà ãåîëîã³÷íèé òóðèçì.
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Àêòóàëüíîñòü òåìû èññëåäîâàíèÿ ñâÿçàíà ñ òåì, ÷òî â
ñîâðåìåííîé ýêîíîìèêå òóðèñòè÷åñêàÿ îòðàñëü èìååò ñòðà-
òåãè÷åñêîå çíà÷åíèå äëÿ ðàçâèòèÿ ýêîíîìèêè ðåãèîíà. Äëÿ ïî-
âûøåíèÿ êîíêóðåíòîñïîñîáíîñòè íà âíóòðåííåì è âíåøíåì
ðûíêàõ ýêîíîìèêà Çàïîðîæñêîé îáëàñòè íóæäàåòñÿ â ðàçâè-
òèè ñîñòàâíûõ ýëåìåíòîâ òóðèñòè÷åñêîãî êëàñòåðà. Ïîäîá-
íîå ðàçâèòèå ìîæåò ïîìî÷ü áûñòðî àäàïòèðîâàòüñÿ ê èçìå-
íåíèÿì âíåøíåé ñðåäû è êîìïåíñèðîâàòü îòñóòñòâèå ðàáî÷èõ
ìåñò â äðóãèõ îòðàñëÿõ ýêîíîìèêè. Çàïîðîæñêàÿ îáëàñòü ÿâ-
ëÿåòñÿ èíâåñòèöèîííî ïðèâëåêàòåëüíîé òåððèòîðèåé ñ ðàçâè-
òûì èíäóñòðèàëüíûì êîìïëåêñîì è èíôðàñòðóêòóðîé. Â ñî-
îòâåòñòâèè ñî Ñòðàòåãèåé ðåãèîíàëüíîãî ðàçâèòèÿ Çàïîðîæ-
ñêîé îáëàñòè íà ïåðèîä äî 2020 ãîäà îñíîâíûìè ñòðàòåãè÷åñ-
êèìè öåëÿìè ÿâëÿþòñÿ ñòèìóëèðîâàíèå ïðèâëå÷åíèÿ èíâåñòè-
öèé, ðàçâèòèå ìàëîãî è ñðåäíåãî ïðåäïðèíèìàòåëüñòâà, ðàçâè-
òèå âíóòðåííåãî òóðèçìà. Öåëüþ èññëåäîâàíèÿ ÿâëÿåòñÿ óòî÷-
íåíèå ñóùíîñòè êàòåãîðèè «òóðèñòè÷åñêèé êëàñòåð», îïðåäå-
ëåíèå îñîáåííîñòåé òóðèñòè÷åñêîãî ïîòåíöèàëà Çàïîðîæñêîé
îáëàñòè, ïðîâåäåíèå SWOT-àíàëèçà òèðèñòè÷åñêîãî êëàñòå-
ðà Çàïîðîæñêîé îáëàñòè, ðàçðàáîòêà íîâûõ è óñîâåðøåíñòâî-
âàíèå ñóùåñòâóþùèõ íàïðàâëåíèé òóðèñòè÷åñêèõ ìàðøðóòîâ
â ðàìêàõ Ñòðàòåãèè ðåãèîíàëüíîãî ðàçâèòèÿ Çàïîðîæñêîé
îáëàñòè íà ïåðèîä äî 2020 ãîäà. Ïðîàíàëèçèðîâàíû ïîêàçàòå-
ëè òóðèñòè÷åñêîé îòðàñëè ãîðîäà Çàïîðîæüÿ. Ïðåäëîæåíû
òóðèñòè÷åñêèå ìàðøðóòû äëÿèòåëüíîñòüþ 2 ñóòîê ïî òåìà-
òè÷åñêèì âèäàì. Â ðàáîòå ïðåäëîæåíû íàïðàâëåíèÿ äàëüíåé-
øåãî ðàçâèòèÿ òóðèñòè÷åñêîãî êëàñòåðà Çàïîðîæñêîé îáëàñ-
òè, à èìåííî òóðèñòè÷åñêèé ïðîäóêò «Ïóòåøåñòâóé Çàïî-

ðîæñêèì êðàåì / «Welcome to Zaporizhzhia Land» ñ ñîîòâåò-
ñòâóþùèìè ìàðøðóòàìè. Ïðåäëîæåíî òàêèå âèäû òóðèñòè-
÷åñêèõ ìàðøðóòîâ: êîçàöüêèé, èíäóñòðèàëüíûé, êóëüòóðíî-
ïàçíàâàòåëüíûé, çåëåíûé, ðåêðåàöèîííûé ðåëèãèîçíûé è ãåîëî-
ãè÷åêèé òóðèçì.

Êëþ÷åâûå ñëîâà: òóðèñòè÷åñêèé êëàñòåð, òóðèñòè÷åñêèé
ïîòåíöèàë, SWOT-àíàëèç, âíóòðåííèé òóðèçì,
òóðèñòè÷åñêèé ïðîäóêò

DEVELOPMENT OF TOURIST CLUSTER OF
ZAPORIZHZHYA REGION

Tkachenko A.Ì. a,*, Sevastyanov R.V. a, Andriychuk G.V. b

a National University «Zaporizhzhia polytechnic»
b Zaporizhzhia kollegium “Elint”
* e-mail: rvs_zp@ukr.net

Tkachenko A.Ì. ORCID: https://orcid.org/0000-0002-1843-2579

Sevastyanov R.V. ORCID: https://orcid.org/0000-0001-9088-4433

The relevance of the article is that in the modern economy,
the tourism industry is of strategic importance for the development of
the region’s economy. To increase competitiveness in the markets,
the economy of the Zaporozhye region needs the development of
components of the tourism cluster.  This development can help to
quickly adapt to changes in the external environment and compensate
for the lack of jobs in other sectors of the economy. Zaporizhzhya
region is an attractive investment area with a developed industrial
complex and infrastructure. In accordance with the Regional
development strategy of the Zaporizhzhya region for the period until
2020, the main strategic goals are to stimulate investment attraction,
the development of small and medium-sized enterprises, and the
development of domestic tourism. The purpose of the research is to
clarify the essence of the category “tourist cluster”, determine the
characteristics of the tourist potential of the Zaporizhzhya region,
form a SWOT-analysis of the tourist cluster of the Zaporizhzhya
region, develop new and improve the existing directions of tourist
routes as part of the Zaporizhzhya region development Strategy for
the period until 2020. The indicators of the tourist industry of the
city of Zaporozhye are analyzed. Tourist routes for a duration of 2
days by thematic species are proposed. The article suggests directions
for the further development of the tourism cluster of the Zaporizhzhya
region. In particular, the travel product “Travel to Zaporizhzhya
Region / “Welcome to Zaporizhzhia Land” with the corresponding
routes. The following types of tourist routes are proposed: Cossack,
industrial, cultural and educational, green, recreational religious
and geological tourism.

Keywords: tourist cluster, tourism potential, SWOT analy-
sis, internal tourism, tourist product
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