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Mera po6oTH — HayKkoBe OOIPYHTYBaHHs BIUIUBY 1H(OpPMAIIHHO-
KOMYHIKaIlIHHUX TEXHOJIOT1 Ha PO3BUTOK MIKHAPOAHOT KPEaTUBHOI EKOHOMIKH Ta
BU3HAYEHHS MEPCHEKTUB pPO30Y/IOBM KpEaTMBHOTO Oi3HECY Ha HAI[IOHAILHOMY
piBHI.

O0G’exkT MOCIIKEHHSI — TPOIEC PO3BUTKY MDKHAPOJIHOI KpEeaTHBHOI
€KOHOMIKH B YMOBax 1H(popMaTH3aIlii.

Ilpeamer fgocaigkeHHss — BIUIMB  1H(OpMAaIiIHO-KOMYHIKAIIHHUX
TEXHOJIOTIH Ha PO3BUTOK KPEATHMBHUX BHJIIB [ISUIBHOCTI Ha MIKHApPOIHOMY Ta
HaIllOHAJILHOMY PiBHSIX.

MeToau a0CTiTKeHHSI: TIaIEKTUIHUN METOJ — MPU TOCTIIKEHHI CyTHOCTI
KpEeaTMBHOI  €KOHOMIKM Ta  1H(pOpMAIliHHO-KOMYHIKALIMHUX  TEXHOJIOT1M;
ICTOPUYHUH Ta JJOTIYHHUM aHalli3 — NP aHai31 TpaHcopMmarlii CBITOBOI KpeaTUBHOT
€KOHOMIKM B YyMoBax 1H(opMaru3aili; CHUCTEMHUUA — TIpU BHSBICHHI Ta
cUCTeMaTHu3allli YMHHUKIB BIUIMBY Ha PO3BUTOK MiKHaApoJIHOTo Oi3Hecy B cdepi
KpEaTUBHUX 1HAYCTPii; aOCTPaKTHO-JIOTTYHUN — TIPU PO3pOOIll HAYKOBUX 3acal
o010 (OpMyBaHHS CTpaTEriYHUX HAMPSIMIB PO3BUTKY KPEaTUBHHMX 1HIYCTpPiil B
HaIllOHAJIbHIN €KOHOMIIll; METO/ TIOPIBHSIHHS — MPU BCTAHOBJICHH] PIBHS PO3BUTKY
KpeaTUBHUX 1HAYCTpii Ta iHGOpMaTH3AIlii B CBITOBIM Ta HAI[lOHAIBHIA €KOHOMIIII;
CMHTE3 — TMpPH BHU3HAYCHHI NUIAXIB aKTUBIi3allli KpeaTUBHUX IHAYCTpid B
HaIllOHAJIbHINA EKOHOMIIll; KEWC-MEeTOJ — MpPH PO3KPUTTI YCHIIIHUX CTpaTerii
BIIPOBA/DKCHHS COLIAIIBHUX, 1H(QOpMAIIHHUX, MapKETUHIOBUX I1HHOBAIll B
PO3BUTOK KpeaTUBHOTO Oi3HECY; EKOHOMIKO-CTaTUCTUYHUNA — TIpH aHami3i
MOKAa3HUKIB  KpEaTHMBHOCTI Ta  iHGopMaTu3allii eKOHOMIKH; IHTYiTUBHE
POTHO3YBaHHS — MIPU OOTPYHTYBaHH1 MEPCIIEKTUB PO3BUTKY KPEATUBHOT'O CEKTOPY
B HAIllOHAJIBHIA €KOHOMIII; TpadiuyHui 1 TAOTUIHUN — MPU PO3KPUTTI TCHICHIIIN
PO3BUTKY PUHKY KpPEAaTMBHUX IHAYCTpId Ha MIKXHAPOJHOMY Ta HaIlOHAIHHOMY

piBHI.



AHoTamiss. JlochimkeHo CYTHICTh KpeaTHMBHOI €KOHOMIKH Ta i1 MOXITHHUX
MOHSATB, 30KpEMa «KpeaTUBHI 1HAYCTPIi» Ta «KpeaTuBHI Kiactepu». OOrpyHTOBAHO
BIUIUB 1H(GOPMaIIfHO-KOMYHIKAIIIHHUX TEXHOJIOTIH Ha CydYacHy €KOHOMIKY.
[IpoananizoBaHO cTaH, TEHACHIII Ta 0COOJUBOCTI PO3BUTKY KPEaTUBHOI EKOHOMIKHU
Ha MIKHapOJHOMY Ta HaIliOHAJIBHOMY piBHI. BCTaHOBIIEHO YWHHUKM BIUIMBY Ha
PO3BUTOK KpeaTHBHHUX IHAYCTpili B YkpaiHi. BusBieno 3arpo3u Ta mpoOiemu
BIUTUBY 1H(OpMAIITHO-KOMYHIKAIlIMHUX TEXHOJOT1M Ha MIKHApOJAHUN Oi3HeC.
Busnadeno HanpsiMu BIpoBapKeHHsS 1HGOPMAIIHHO-KOMYHIKAIIHHUX TEXHOJIOT1N
B MDKHapOJHOMY KpeaTuBHOMYy Oi3Heci. Po3poOieHo MexaHi3Mu Aep>kaBHOT
MIATPUMKH PO3BUTKY MDKHAPOJAHOTO KpEAaTHMBHOIO Oi3HECYy B HaIllOHATBHIN
EKOHOMIIII, Kl 0a3yl0ThCS Ha CTBOPEHHI KpPEaTHBHHUX KJIACTEPIB Ta OpraHizaiii
nmporpaM  pO3BUTKY, KOHKYypciB, ¢opymiB. OOIrpyHTyBaHO I1HCTPYMEHTHU
dbopMyBaHHS HOBUX BHJIIB MI>XKHAPOJIHOT'O KPEaTUBHOTO O13HECY, SIKi BHOKPEMIICHO
B TPH TPYIIU: CHIBIpaIlsl, IHBECTHIIT Ta IHHOBAIT].

IHOOPMAIIMHO-KOMYHIKAILIIMHI TEXHOJIOI'Tl, KPEATHMBHA
EKOHOMIKA, KPEATHUBHI IHAYCTPII, [HOOPMATU3ALILA,
TEXHOJIOTTi, HAIIIOHAJIbBHA EKOHOMIKA, MIDKHAPOJHUM BISHEC,
PO3BUTOK.

AnHotamusi. MccnemoBaHa CyIIHOCTh KpPEaTHMBHOW DJKOHOMHUKHA W €€
NIPOU3BOIHBIX MOHSTHH, B YaCTHOCTH «KPEATUBHBIC MHIYCTPUU» U «KPEATUBHBIC
knactepel».  OOOCHOBaHO  BiIHMSHHE  WH(POPMAIMOHHO-KOMMYHUKAITHOHHBIX
TEXHOJIOTHA Ha COBPEMEHHYIO JKOHOMHUKY. [IpoaHanm3MpoBaHO COCTOSHUE,
TEH/ICHIINY U OCOOCHHOCTH Pa3BUTHS KPEATUBHOW SKOHOMHKH HA MEXTYHAPOTHOM
¥ HaI[MOHAILHOM YpOBHE. YCTAaHOBJCHBI (AKTOPHI BIHMSHHUS Ha pa3BUTHE
KpeaTHBHBIX HHIYyCTpUi B YKpanHe. OOHapy>KeHO YTpo3bl M MPOOIeMBbl BIUSHUS
UHPOPMAITMOHHO-KOMMYHHUKAIIMOHHBIX TEXHOJIOTHIA Ha MEXTyHapOIHBIH OW3HEC.
OmnpenerneHbl HAMpaBiICHUs BHEAPEHUS WHPOPMAITMOHHO-KOMMYHUKAIIMOHHBIX
TEXHOJIOTHIA B MEXIYHAapOJHOM KpeaTHBHOM Ou3Hece. Pa3paboTaHbl MEXaHU3MBI

I’OCYI[&pCTB@HHOﬁ MOAACPIKKH PA3BUTHA MCKIAYHAPOAHOTI'O KPCATUBHOI'O OuzHeca B



HaI[MOHAJIHHOW JKOHOMHKE, KOTOphIE Oa3HpyIOTCS HAa CO3JAaHWH KpPEATHBHBIX
KJIACTEPOB M OpraHU3alliy POTpaMM pa3BUTHS, KOHKYPCOB, (hOPYMOB.

O60cHOBaHBI THCTPYMEHTHI (JOPMHUPOBAHUS HOBBIX BHIOB MEXKTyHAPOTHOTO
KpeaTHBHOTO OW3HEca, KOTOpPhIE BBIJEICHBI B TPU TPYMIBI: COTPYIHUYECTBO,
WHBECTHUIINH 1 WHHOBAIIHH.

NHOOPMAILIMOHHO-KOMMYHUKAIITMOHHBIE TEXHOJIOI'NN,
KPEATHUBHAA S5KOHOMMUKA, KPEATHUBHBIE NHAYCTPUMN,
NHOOPMATU3ZALNA, TEXHOJIOI' MU, HAHIMOHAJIBHASL DKOHOMUKA,
MEXJIYHAP/IHBIM BU3HEC, PABBUTHE.

Abstract. In the work has been investigated the essence of creative economy
and its derivative concepts, in particular "creative industries" and "creative clusters".
Substantiated the influence of information and communication technologies on the
modern economy. Article analyses the state, trends and features of the creative
economy development at the international and national level. The factors of
influence on the development of creative industries in Ukraine, threats and problems
of influence of information and communication technologies on the international
business are revealed. The directions of introduction the information and
communication technologies in the international creative business are defined. Have
been developed the mechanisms of state support for the development of international
creative business in the national economy, which are based on the creation of
creative clusters and the organization of development programs, competitions,
forums. Authors substantiate the tools for the formation of new types of international
creative business, which are divided into three groups: cooperation, investment and
innovation.

INFORMATION  AND COMMUNICATION  TECHNOLOGIES,
CREATIVE ECONOMY, CREATIVE INDUSTRIES, INFORMATIZATION,
TECHNOLOGIES, NATIONAL ECONOMY, INTERNATIONAL BUSINESS,
DEVELOPMENT.
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