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1O MUTAHHSA PO MPOPECIMHE CIIIJIKYBAHHSA THO3EMHOIO
MOBOIO ®AXIBIIB COEPU TYPU3SMY: JEKCUKAJII3ALILISL OBPA3Y
ICITAHIi B AHIJIOMOBHMX TYPUCTUYHHUX TEKCTAX

Cmamms npucesuena posenady MosHux 3acobie cmeopenns obpazy Icnanii' 6 anenomosnux
mypucmuunux mexcmax. O3Hayeni MidCHApoOui mpaouyii popmyeants obpasy Kpainu 6io-
NOYUHKY, NPOAHANI308aHT MeOpemuyHi ma npakmuyti npayi 3aKOpOOHHUX OOCTIOHUKI8 MOBU
mypusmy. OKpecienui 1iHe80npazmMamuyti 3acoou aneniticbkoi Mo8u — akcionoziyna, excnpe-
CUBHO-eMOYITIHA, MeMAapopu308ana J1eKCUKd, Cl108a-niOCUNI08aYT — NPUCTIBHUKU-THMEHCUPI-
Kamopu, cosa, AKi niOKpecaoioms posmaimms, gpazeono2izmu, MOL0IHCHULL CleHe, iMne-
pamueni hopmu diecnis, nexcuuni nosmopu. Busnaueni ysgienus npo Icnamiro, 3agixcosani 6
AH2IOMOBHUX MYPUCTHUYHUX MEKCAX.

Knruoei cnosa: npogheciiine cninkysants, mypusm, 00pas Kpainu-micys 8i0no4uUnKy, aine-
B80NPAMAMUYHI 3ACO0U, TEKCUYHT OOUHUY.

OcTtaHHI POKH IHAYCTPis TypuU3My repeOyBae Ha IMiKy CBOi MOIMYJSIPHOCTI Ta MOXE 3 JIeT-
KICTIO KOHKYPYBaTH 3 iHIIMMH NPHOYTKOBUMH cepaMH IiJI0BOI HisIBHOCTI JitoacTBa. Sk 3a-
3Ha4ae jpociigHuns PasycoBa M.: «... TYpUCTHUHMH JUCKYpC CTaB OZHUM 3 HalpO3IOBCIO-
JOKYBaHHX JTUCKYPCIB, MITBIOHU JTofiel popMyOTh HOTO BCTymarouu B 0e311i4 KOMYHIKaTHB-
HUX cuTyauii. Jlronu, Kymsrypa, Janmmadrt, icTopis, Tpaaumii Ta iHImi COIiaibHi, TPHPOIHI
00’€KTH, BCE LIe MIPOMOHYETHCSI, OONPAETHCS, Mi3HAETHCS Ta BUKOPUCTOBYETHCS, BCE 1Ie BiKkcye
MoBa Typusmy» [15]. I'pexem JleH Brepiie BBiB B HAyKOBHUX Te3aypyc TEPMiH «MOBA TypPH3MY»
B 1996 porii, 3a3Hauaroum, 1o «tourism, in the act of promotion, has its own language» [8: 2].
JlocnimKkeHHsT MOBH TYpU3MYy K (GopMH IPpodeciifHOro CHiJIKYBaHHS 3HANWILIO BiOOpaKeHHS
B MpaisiXx 0ararb0X BITYM3HSIHUX Ta 3aKOPJOHHMX creriiamictiB. [Ipore, skmo B YkpaiHi Ta
Pocii nociipKeHHsT MOBH TypHU3My — BiJIHOCHO HOBa cepa iHTepeciB JIIHTBICTIB, TO 3aKop-
JIOHOM Iie BXe chopMOBaHMiT HAIPSIMOK B MOBO3HABCTBI. 3a3HAUYMMO, 1110 Oarato mpartp 3 i€l
TEMH MarOTh MDKIUCIMIUTIHAPHUNA XapakTep, HapyuKIaI, focainauku Asap B., IBanosa H.A.,
Macnennikosa O.H. 3aiikaBieHi B KyJbTYPOJOTiYHOMY Ta COIIOJOTYHOMY O3HAUCHHI SBHUINA
TypusMy Ta cneuudiku oro BepbansHOl komyHikauii [1; 2 ]. Pociiicbka nocniguuns JIuxo-
BuyioBa O.I1. akIleHTye yBary Ha ICHXOJIHIBICTHYHHX OCOOIMBOCTSIX MOBH IHTPEHET-CalTiB
roreiniB. MoBa Typu3My OaratodyHKIiOHaJIbHA, TOMY € MOXJIMBICTh aHAJi3yBaTH ii 3 Mapke-
THUHTOBHX, NPAarMaTHYHUX, JIEKCHKOrpadiqHUX, HEOJOTIYHUX Mo3uLii [3]. 3a crnpaBeuyiuBUM
3ayBa)KEHHSIM IIEPEBAXKHOT KIJIBKOCTI BISHUX KOMYHIKAIisl aHIJIIFICHKOI0 MOBOIO € JIOMiHYIOYOFO
B TYPUCTHYHIN iHIYCTPil CbOTOJICHHSI, CaMe TOMY BOHA BHCTYIIA€ MOBOO-JIOHOPOM, HAJIAI0UH
npodeciiiHO-OpieHTOBaHY TYPUCTHYHY JISKCUKY iHIIMM MoBaM. DakTh 3amo3MYEeHHS IIHPOKO
BHCBITIIIOIOTHCS CY4aCHUMH BITUYM3HSHUMH JiHTBicTamMu [4; 5]. OQHUM 3 OMYJISIPHUX aCIEKTiB
BUBYCHHS TYPUCTUYHOT KOMYHIKallil 3aKOPIOHOM € crpoba 3adiKcyBaTH JiHIBOKYJIBTYPOJIOT Y-
Hi, eTHOJIIHIBICTUYHI, COLIOKYJIBTYPHI Ta iHIII KOMIIOHEHTH 00pa3y KpaiHU-MiCIsl BIATIOYMHKY
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TypuctiB [11]. HaykoBa rirmore3a BueHUX B TOMY, 10 BUOip MOBHUX OAWHUII, SIKi ()OPMYIOTH
TYPUCTUYHI TEKCTH, i ITOPSIIKOBAHIH CHCTEMI KOMyHIKaTHBHO-IIparMaTHIHUX IIiJIeH Ta ycTa-
HOBOK aJpecara, SIKNX HaMaraeThbes CKIIACTH HAaHOUTbII TprBabmBHii 00pa3 KpaiHy y IiTb0BOT
aynuTopii. COIioJIOTIYHI CIIOCTePEKEHHS JOBOSTS, IO TYPUCTHYHHMIT 00pa3 KpalHN 3HAUHOIO
MIpoIo BIUIMBa€e Ha BUOIp TypHcTa: «... destination image becomes an important component
of destination selection as soon as an individual decides to travel. Only destinations which the
decision making body is aware of will be included in the perceived opportunity set. Awareness
implies than an image of the destination exists in the mind(s) of the decision makers» [10: 193].
Ha nanry gymKy, oco0imBocCTi BepOaibHOI perpe3eHTartii o00pasy KpaiHn-MicIist BiIITOUYHHKY — Le
aKTyaJbHA TeMa JUIS IPOBEJICHHS JIIHIBICTHYHHUX PO3BITOK, OCKUIBKH TYPHCTUYHI TEKCTH, IS
SIKHX XapakTepHi po3MaitTs ¢opM, 3aco0iB Ta mpuiioMiB HaJaHHS iH(pOpMAIii, MICTATE B OOl
3HAYHHUN KOMIUIEKC 3HAHb IIPO OTOUYIOUHH CBIT, 1[0 ()OPMYIOTECS ITi/l BINTHBOM KOJICKTHBHOTO
Ta IHIUBITyaIbHOTO JOCBITY aJpecariB Ta aJpecaHTiB TypHCTHYHOI KoMyHikamii. MeToro Ha-
101 poOOTH CTasI0 BHOKPEMIICHHS Ta OITUC JITHTBOIParMaTHIHMX 3ac00iB Ta 3aX0J(iB OpraHiza-
Ii1 TEKCTIB aHIIOMOBHHX CAHMTIB TypHCTHYHOI CIIPSIMOBAHOCTI, IIJ0 IIPHCBSIUCHI BIATIOYHHKY B
Icnanii, BU3HAYEHHST CTEPEOTHITHUX Ta HOBOCTBOPEHHX YSBIICHb PO [craHilo sSK TypUCTHIHY
kpainy. MaTtepiaiom IOCIiIKEHHS CIyTyBaJI TEKCTH CANTIB TyPHCTHIHUX KOMITAHIN.

IMepmr 3a Bce BapTO 3BEpHYTHUCS IO MHUTAHb TEPMIHOJOTI], BTacHE TepPMiH «o0pa3 Kpai-
HU-MICIS BIIIOYMHKY» JOCUTH AWCKyCiliHMI. HayKoBIIl IMOro/pKyIOThCS 3 (OPMYITIOBAaHHSIM
«BpaXXEHHS PO Micle» \ «CIpUIHATTS MicieBocTi» (impression of a place \ perception of an
area). 3a cimoBamu Extrep III. ta Pitdi b., 6ipmIicTs DOCITIMHUKIB HAAAIOTh Ae(iHINiI0 OTO
TepMiHa, BKa3yl04H OCHOBHI aTpuOyTH, IO IMO3HAYaroTh (i3M4HI 0COOIMBOCTI TYypUCTUYHOL
MicneBocCTi [9]. Aure 115 ITO3HITIS 3aJIHIIAE 11032 YBATOO IICHXOJIOTIYHI KOMIOHEHTH 00pa3y Kpa-
THU-MICIISl BIIIOYMHKY TypHCTiB. HaMm 31a€ThCst TOCUTH MEpeKOHIINBOIO KIacU]iKalis, 3ampo-
nonHoBana Exrtuep II. Ta Pitui b., sika BpaxoBye Tako HNCHXOJIOTIYHI XapaKTEPUCTHKHU (IPYK-
HICTB KpaiHH, Oe3MeUHiCcTh, ii atMocdepa Ta «HacTpiit») [9: 6-7]. BaxximnBuM NprHINIIOM OIH-
cy 00pa3y KpaiHH- MicIsl BIJIIOYMHKY CJiJ BU3HATH «yHIKaJIbHICTb-TUIIOBICTBY», HAPHUKIAL,
Garara TypuCTHYHA iH(PACTPyKTypa, FapHi YMOBHU IPOKUBAHHS BBAXKAIOTHCS THIOBUMH IS
6araTbox KypopTis, npote [Tapmk aconitoeTscs 3 pOMaHTHKOIO, bpasuitis — 3 kapHaBaiom, 1o
peaizyeThest 3aBISKH (DI3HUHAM Ta ICUXOJIOTIYHAM XapaKTepHUCTUKaM 3a3HaueHUX 00pasis, i
B IIbOMY X YHIKQJIBHICTb.

Ha nymKy cydacHHX IOCITIJHHUKIB cepell MOTHBIB, IO 00OB’SI3KOBO 3a(iKCOBaHI B Ty-
PHCTHYHUX TEKCTaX, IPUCYTHI TaKi — CIIPaBKHICTh; IOLIYK HOBOTO, HE3HAHOMOTO Ta MPOTH-
CTaBJICHHS CBITIB (3axiZHOTO Ta cxixHoro) [16]. O6pa3 TypucTruHOi IcIaHii cTBOPIOETHES Mix
BILUTMBOM 3a3Ha4€HHMX MOTHBIB. Tak, cepest 03HaueHb MicIieBoCTi B [craHii 9acTo npucyTHi J1ek-
cemu origin, real, true, ancient,old, pure, «Whatever kind of holidaymaker you are, you can
find your own real little paradise in the Costa del Sol. Golfers love the green courses, while
spa-lovers will fall for the excellent hotels and resorts that offer pure rest and relaxation ...
Restaurants serve everything from origin Spanish cuisine to international dishes and it’s true
deliciousy». MoTHB ITOITyKy HOBOTO, HE3HAOMOTO 3HAXOJHUTh BiTOOPAKCHHS B TIepepaxyBaHHi
TMOIii Ta 00 €KTIB, 0 MOXKHA BiiBinaTH jumie B [cranii. J{eski TypruCcTHYHI TEKCTH OyIyOThCS
3a NPUHIUIIOM TAKOTO IiepepaxyBaHHs, HANpUKian, «Semana Santa (Holy Week), throughout
Spain — In the week leading up to Easter every year, religious processions pass through the
streets of Spain. Benicassim International Festival; July,; Benicassim — This music festival held
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in July attracts world-famous acts who perform in glorious sunshine. La Tomatina; August;
Buiiol — This huge tomato-based food fight takes place on the last Wednesday of August in the
industrial town of Buriol» [7].

Beszanepeunum (akToM € Te, MO BIAMOYMHOK y IcrmaHii momaeThesi K MOXIIMBICTh iHTE-
JIEKTYaJIbHOTO Bi/IIIOYMHKY, aBTOPH TEKCTIB MiJKPECITIOIOTH HASBHICTH 00 €KTIB IHTEIEKTyaIbHOT
KyJITYpHOI ciaaiuHu Kpainu ( «Barcelona is a great choice for lovers of culture as the city has
world-class museums, winding alleys and stunning architecture ... Ideal for families looking for
a short break and somewhere that is rich in culture and history, Barcelona has plenty to keep
both parents and children entertained. Experience the magic of Gaudi in Barcelona as you take in
a day of sightseeing. Be sure to visit the Sagrada Familia Church a favourite with architects and
artists alike... For art lovers, the entire city is a treasure trove of beautiful works and the Miro
Foundation, a modern-art gallery, is an absolute must-see» [7]). TpaguuiitHO JUISt TypHCTUIHHX
TEKCTIB 3 METO0 HOMiHaILi crietuivHIX [T KpaiHK HOHSTh BUKOPHCTOBYIOTBCS BapBapH3MHU Ta
ex3otmsmu: «Festa Major de Garcia takes place in the third week of August and includes a street-
decoration competition, in which residents dress their streets up to look like pirate ships or rain
forests ... Cordoba is famed for the incredible mosque, or mezquita, that crowns the town» [12].
Haii6is1b1i MOIHpEeHUMHE a1’ €KTHBAMH, LI0 TO3HAYAF0TH MICIIeBE HACEIICHHS, € JICKCeMH friendly,
hospitable, passionate, interesting. HaBenemo npukmnan: «Do you want to be sure of sun and a
beautiful summer this year? Then rent a holiday villa in Spain, where you are (almost) guaranteed
sun and a whole lot more — interesting people, fantastic food and, of course, a beautiful sun tan»
[7] abo «And one factor that makes the country so appealing is the Spaniards’ passionate love
for life; it can be seen during the many fiestas held throughout the year and every day in the bars,
restaurants and clubs» [12].

B TypucTHYHHX TeKCTaxX MO3WIIOHYBAaHHS PO3BHHEHOCTI KpaiHW, 1i BIAMOBIAHICTH cydac-
HHM TeHJEHIIISIM eKCILTIKYEThCS 3aBIISIKH 1H(pOopMaii Ipo HiuHe >kxutTst Iemanil: «Nightlife: For
evening entertainment, the nightlife in Barcelona is legendary ... Partygoers and clubbers need
look no further than the Balearic party island of Ibiza. Warm up during the day on Bora Bora
beach before heading to Café del Mar in San Antonio to watch the sun set. Then take your pick
from the numerous bars and world-class clubs such as Pacha, Space and Es Paradis» [7] abo
«Nightlife: Cool clubs and groovy bars are waiting for you when the sun sets, though you should
follow the lead of the locals and go out late, snack on tapas, drink beer or Cava around Las
Ramblas and the Gothic Quarter, and wait until later — much later — when the night-time action
really heats up» [13]. OCKIJIbKH IITEOBOIO AyTUTOPIEI0 TAKUX 3BEPHEHB € MOJO/b, PO3IOBCIO-
JUKEHHMH CTaroTh He)OpMasbHI BHCIOBH aHINIIIICBKOI MOBHM, MOJIOJIDKHUH CIIeHT. AOM Hajatn
JPYXKHIN TOH TYPUCTHYHOMY TEKCTY MOXYTh TAaKOK BUKOPHCTOBYBAaTHCS (hpa3eosiorisMu po3-
MOBHOTO CTHJIIO aHIIINCHKOT MOBH, Hanpukian, «With family-friendly resorts, great city break
options, beautiful beaches and plates of mouth-watering tapas, Spain certainly has a lot up its
sleeve to tempt holidaymakers» (7], ne «have smth up your sleeve informal to have a secret plan
or idea that you are going to use later» [15: 1651] abo «Whether you want to strut your stuffto the
hottest club tunes, listen to some laid-back jazz, or watch traditional flamenco, there is something
to suit every taste in the towns along the coast» [13], ne «strut your stuff informal to show your
skills at doing something, especially dancing or performingy» [15: 1753].

bararo TyprCTHYHHX OTOJIOLICHb Cepe/l IIepeBar BiAMOYNHKY B IcraHii 3a3Ha4ar0Th pyKHE,
MpUsI3HE, TOCTHHHE CTaBJICHHSI ICTIAHIIB JI0 TYPHCTIB, OCOOIUBO JiTeid, Hanpukial, «Family and
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children friendly holiday homes in Spain... There is probably no better country for a family
holiday than Spain. With its mild climate, the Mediterranean sea and the hospitable and very
children-friendly Spaniards, Spain is the ideal place for all the family». Ctpaterist T03UTHBHOTO
HaJIAMITYBAaHHS CKJIAJa€ OCHOBY aBTOPCHKOI MOBEAIHKH B Tponeci (OPMyBaHHS TYPUCTHIHHX
TEKCTIB, 3aIOPyKOI0 e(heKTUBHOI KOMyHiKamil. BUIBIIICTE HOCTIAHHUKIB ITOTOIKYIOTECS 3 IyM-
KOIO, III0 B TYPHCTUYHOMY HCKYpCi IepeBakae iH(OpMAIIis po ITO3UTUBHI aCIIeKTH Ta Hepe-
Barm MicIsi-KpaiHu BixmoumHKy: «A destination must appear to be problem free and any daily
difficulties face by the local population are omitted from the tourist brochure» [8: 65].

Buznauaroun nepesaru Icmanii, aBTOpM TYpHCTHYHHX TEKCTiB BUKOPHCTOBYIOTH BEJIHKY
KiJIbKICTh OKJIMYHUX PeueHb, Hanpukian, «The beaches and blue skies of the Costa Blanca are
popular with families who take advantage of up to 330 days of sunshine a year, and who enjoy
the endless entertainment options for both children and parents!» [12].

MoBa TypHCTUYHHUX TEKCTIB J{y’Ke eMOLI{HA Ta eKCIIPEeCUBHA. AHATI30BaHI TYPHCTUYHI TEK-
CTH HacH4EHI IPUKMETHHKAMH, SIKi HOMIHYIOTh BU3HAYHI, JOBEJCHI 10 aOCOIIOTY MO3UTHBHI O3Ha-
K1 00’€KTIB, a TAaKOXK CYNEpIISITHBHI Ta KOMIIApaTHBHI (OpMH NPUKMETHHKIB: «lf you re looking
for a city holiday, then here is a wealth of fascinating worlds to choose from. Spanish art treasures
are best explored in the biggest Spanish cities, where monuments and museums and historical
sites aboundy abo «A city break in Spain is an unforgettable, and unmissable experience» [7].
BUKITIOUHICTB Ta OPUTIHAIBHICTD MICIIS BIATIOUYMHKY HEPIIKO ITiIKPECITIOETECS 3aBISKH IPUCITIB-
HHUKaM-iHTeHcudikatopam very, absolutely, extremely: «San Bernabe Fiesta; Marbella; June: The
resort’s annual fair lasts for a week and features flamenco, parades, plus traditional performances
and piles of extremely delicious food. Virgen del Carmen fiesta; Estepona; July: The fishing
tradition in this absolutely charming village is celebrated every year» [13]. IlpakTuka BUKOpHC-
TaHHS 3a3HAYCHUX (POPM € TUIIOBOIO IS BCi€T TyPHUCTHYHOI ChepH B ILIIOMY.

Buznauaroun xapakTepHi pucu 06pasy Icnanii, HeoOXiqHO BKa3aTH IisUTbHICHUI (OKYC ce-
MaHTHK{ aHAJI30BaHUX PEKIAMHHX TEKCTiB. TypucTHUHUH BigmounHok B Icranii mogaeTsest
SIK 3aXOIUTUBAa MOXKJIHBICTh nisiti. HaBenemo nipukianu: «Choose glamorous Ibiza Town for
a heady blend of ancient sites and party venues, or visit brand new Ibiza Rocks Hotel for
cocktails by the pool ... Dance barefoot on the sand at Bora Bora or on the terrace at mega-
club Space, both on Playa d’en Bossa. During the day clear your head snorkelling, diving or
Jjet-skiing in the watery playground of San Antonio Bay. Or trek to the island s highest point, Sa
Talaia, definitely worth the climb for the island views» [12]. 3a3Ha4eHull TOH MIATPUMY€ETHCS
3aB/ISIKM BKHBAHHIO IMIIepaTuBHUX (GopM niecitiB («4nd don’t forget to see the other side of
the city for its trendsetting bars and lively nightspots») [7]. [IpoTe BXHBaHHS CIIOHYKaJIbHAX
(dopm — XapaKkTepHa puca TYpUCTUYHHX MarepialliB, CIIPSIMOBAHUX Ha MOIYIISIPU3ALIIO BiJIIO-
YHHKY B Oy/Ib-sIKiil KpaiHi.

JlocmianuBIIY TypUCTHYHI TEKCTH, IPUCBSYCHI BiMOUNHKY B Icnanii, Mu 3agikcyBany TeH-
JICHIIII0 BUKOPHCTAHHS JIGKCHYHHUX 3aC00iB, BU3HAYAIOUHMX IOHATTS PO3MAITTS, HANPUKIAJ,
plenty, a lot of, a great range \ a huge range, variety, many, much, the is no end («Madrid
won t disappoint those in need of a little retail therapy with its variety of shopping areas such
as the pedestrianised area between Gran Via and Puerta del Sol Then take your pick from the
numerous bars and world-class clubs such as Pacha, Space and Es Paradis ... Thrilling rides,
a waterpark, attractions and plenty of restaurants make for an exciting and action-packed day
out or break away») [7].

586



JKBaBnit Ta pyxnmBuii 00pa3 KpaiHM MiAKPECTIOETHCS BHUKOPHCTAHHAM JeKceM [lively,
vibrant nanpuknan, «Think you've got the measure of Ibiza? Think again — away from the
lively nightlife hotspots, the island harbours secluded coves, family resorts, pine-scented hills
and vibrant Catalan culture» [13]. MetadopraHi BUpa3y, BKUBAHHS SKIX HEOOX1THHI KOMIIO-
HEHT (POPMYBAHHS ITO3UTUBHOTO 00pa3y KpalHHU-MICIs BiJIIOYMHKY, BiJUTyHIOIOTh iI€I0 PyXYy:
«Admire the splendid architecture that runs like a vein through the city, then step into the
residential streets of Barrio of Barceloneta for a fascinating contrast» [7]. CeMu «akTUBHHI»,
«PYXJIMBHID) BIAJIO MOJIaHI MAPKETOJIOTaMH1 IIPH OKPECIeHHI TeMaTHKH BiANOUNHKY B IcnaHii.
TypucTtnuni ¢pipMu MPONIOHYIOTH BiIIOYMHOK JUIS 3HABIIB Ta aMaTOPiB JIMKHUX, BOJHHUX BHIIB
cropty («Sporty families whoosh down the ski slopes at the Sierra Nevada rugged resorty ado
«Spain has some breath-taking ski resortsy) [7].

Cepen KOIBOPOIIO3HAYEHB, 10 IPHCYTHI B 00pa3i TypuctuaHoi Icnanii, TOMiHYIOTb [T03Ha-
YEHHSI CHHBOTO \ OJIJAKHTHOTO, POXKEBOT'0, CBITIIO-XKOBTOTO (KOJIp MiCKy) Ta 3e1eHoro: «Escape
across azure waters to the neighbouring island of Formentera or visit out of season (January
and February) to see the magical almond blossom spread its pinky-white haze across the Santa
Ines valley» [7]. CTBOpeHHS MO3UTHBHOTO BPAYKEHHS BiJl KPaTHU peasli3yIoTh 3aB/SIKH KPEOJIi30-
BaHMM TEKCTaM, KOMOIHYIOUH SICKpaBi ()OTO MaTepiay i3 HACHYEHUMH KOJIbPOIIO3HAYCHHIMHI
MeTaQOpUIHUMHE OoNucaMu, Hanpukian, «The beaches and blue skies of the Costa Blanca are
popular with families ... Feria de Abril de Catalunya is a sprawling, joyous, week-long event
held in April, which involves rows of colourful marquees ... the most famous of the Spanish
Costas is brimming with beaches and bars and surrounded by soaring green mountains, azure
blue skies, and great tender yellow swathes of sandy» [7; 12; 13].

Brumus Icmanii, 3a ciroBaMu MapKeTOJIOTIB, HACTLIBKY 3HAYHUH, IO TYpHCT 3a0yze 1mpo mpo-
Oremu Ta modyT: «Wake up in your romantic restored townhouse hotel, to fall in love with hot,
sensual Seville... For solace, it’s easy to lose yourselves exploring Barcelona’s medieval lanes
in the Gothic Quarter» abo «Barcelona is a city with so much soul, one visit is sure to leave
you wanting morey» [12]. Cepen KIIOYOBHX CIiB, II[0 MOBHHHI CIIOHYKaTH JI0 TOJOPOXKI, CIELli-
aJIICTH BU3HAYAIOTH TaKi, IK away, escape, dream, discover, imagination and pleasure [8: 174].
CrBOpeHHs MO3UTHBHOTO 00pasy Icnanii BigOyBaeThes i3 3aTydSHHAM 3a3HAYEHHX JICKCHIHIX
OIMHHUIb Ta IX CHHOHIMIB, Hanpukian, «Possible ways to keep entertained when there (other
than lounging on a beach) include whooshing down a slide in Tenerife s Siam Park water park,
visiting Cesar Manrique's creations on Lanzarote and enjoying Gran Canaria s leisure park and
funfair, Holiday World ... a hedonistic week on Ibiza moving from club to club by night and taking
in the beautiful landscape by day Anyone who wishes to indulge in some retail therapy will feel
perfectly at home in Barcelona ... Go away from problems! Best of Barcelona city breaks for...
It a fascinating and hushed break from the buzz on the streets. Romance: Grab a bottle of
Cava and claim a prime spot to see the changing colours of the Magic Fountain, which is in the
Montjuic neighbourhood. The jets spray in time to music and you can’t help but be captivated as
you sit under the night sky with your loved one at your sidey [7].

3a 3ayBayKeHHSAMHU OLTBIIOCT BUCHUX TYPUCTHUHUI TUCKYPC € TAaBTOJIOTIYHHM, IIs1 0COOIH-
BICTB peati3y€eThes Ha IBOX PIBHSX: MO MepIIe, JEKCHIHI MOBTOPH ITMPOKO BUKOPUCTOBYIOTHCS
B TYPUCTUYHHX TEKCTaX, a HO-JpyTre, il TypUCTIB MOBTOPIOIOTH MapIIPyTH, NPOINCAHI B iH-
(bopmariifHo-pexIaMHIX OpOIIypax, TAaKUM YHHOM, iH(QOpPMAILis, 1[0 BUCBITIEHA B TypUCTHY-
HOMY BUJIaHHI Ha0yBa€ peaIbHOCTI B MOBI TypHCTIB (MOBa OJIOTIB Ta MDKOCOOOBE CITITKYBaHHS
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B KUTTI) [16: 65]. ®opmyroun TypucTHuHMi 00pa3 IcmaHii, aBTOPH TEKCTIB TAKOX BXKHBAJII
JIEKCHYHI TIOBTOPH.

Takum yuHOM, BepOasibHi Ta HeBepOalbHI OAMHHMII AHIJIOMOBHUX TYPHCTHYHUX TEKCTIB
CIpsIMOBaHi Ha ()OPMyBaHHS KOMIUICKCHOTO IPUBAOIMBOTO 00pa3y KpaiHU-MICIS BiIIOYHHKY.
B sikocTi NHTBONIpPAarMaTHYHUX 3aCO0IB aHTIIIHCHKOT MOBH CIIiJi BUSHAYHTH TaKi: aKCiOJIOTid-
Ha, EKCIIPECHBHO-EMOIliifHa, MeTa)OpHU30BaHa JEKCHKA, CJIOBA-II/ICHIIIOBAYl — IPHCITiBHUKHU-
iHTeHCU]IKaTOPH, CIIOBA, K MiJAKPECITIOITh PO3MAiTTs, (pa3eoIori3Mu, MOIOADKHIN CIICHT,
iMnieparuBHi GopMu AieciiB, ekcnaHi noropu. ®opmu MoBHOT penipeseHTartii 0opasy Ienanii
CBIT4aTh PO EKCIUIyaTamilo MapKeTOIOTaMH SK CTEPEOTHIIHHX YSBICHb Ipo Icmaniro (mpu-
CTpacHi TaHIi, KyJIiHApHI TpaauLii, TaM’ITKH MUCTEITBA), TaK i HOBUX — JIPY)KHE CTABJICHHS
10 1HO3EMIIB, i/ieabHe MicIe IS CIMEHHOTO BiJIIOYMHKY Ta JUIS PO3BAr MOJIOI.
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B.B. I'opnaueBa kanj. pus10.1. HAyK, JOUEHT
3anopoKCKUH HAIIMOHAIBHBIA TEXHUIECKUH YH-T, 3alI0pOXKbe

K BOITPOCY O ITIPOPECCUOHAJIBHOM OBIIEHNN
HA NTHOCTPAHHOM SI3BIKE CIIEIUAJTUCTOB C®EPHI
TYPU3MA: JEKCUKAJIN3ALNSI OBPA3A NCITAHUU
B AHIVTOSI3BIYHBIX TYPUCTHYECKHNX TEKCTAX
Cmamps noceswena 80npocam usyuerus 1eKCUuKamusayuy 0opasza FIcnanuu 6 anenoasbluHblx
mypucmudeckux mexcmax. Onpeoenenvl MexcOyHapoOHvle mpaouyuu Gopmuposanus oopasza
CMpanvl-mecma omovixd, NPOAHANUIUPOBAHbL TUHEEONPASMAMUYECKUE CPEOCMBA AHEIULICKO2O
A3bIKA: AKCUOTOSUYECKUS], eKCNPECCUBHO-eMOYUOHATbHAS IEKCUKA, MEMAGhopbl, CL08a-ycuiume-
U (Hapeuus-uHmeHCupuUKamopul, c1o6a, noouepkusaroujue pasHooopasue), pazeonocusmol,
MOLOOEHCHBIL CeHe, UMNEPAMUBHbLE (POPMbL 21420108, TEKCUHECKUe NOBMOPbL. YKA3AHbI npeo-
cmasnenus 06 Hcnanuu, 3aghukcuposantbvle 8 AHI0A3bIYHBIX MYPUCIIUYECKUX MEKCMAX.
Knroueswvie cnosa: npodeccuonanvroe obujerue, mypusm, o6pas cmpanvl-mecma omobl-
Xd, IUHSBONPASMAMUYECKUE CPEOCMEA, TeKCUYECKUe eOUHULbL.

V. Gorlachova, PhD
Zaporizhzhya national technical university, Zaporizhzhya

ABOUT BUSINESS COMMUNICATION OF TOUR MANAGERS IN
FOREIGN LANGUAGE: LEXICAL REPRESENTATION OF DESTINATION
IMAGE OF SPAIN IN ENGLISH TOURIST TEXTS

This article deals with language ways of forming destination image of Spain in English
tourist texts. International traditions of forming destination image, the main theoretical and
practical investigations of foreign researchers at this sphere are analyzed. The author says
about lingua pragmatic means such as axiological, emotional and expressive lexical units,
metaphors, adverbs-intensificators, quantifiers, phraseological units, slang and informal
collocations, imperative forms of verbs, tautology. Stereotypes and new points of view about
Spain destination image are depicted.

Key words: professional communication, tourism, destination image, lingua pragmatic
means, lexical units.

589



